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ushin mizam hujjetlerine muwapiq Ozbekstan Respublikasi Byudjetten tisqar1 Pensiya fondina ham
Xaliqt1 jumis penen tdmiyinlewge komeklesiwshi mamleket fondina méjburiy télemler tolew;

- fermer xojaliginin agzalar1 hamde miynet shartnamasi tiykarinda islep atirgan adamlardin
miynet iskerligi esabin jurgiziw;

- xojaliq agzalar1 ushin qawipsiz miynet sharayatin tamiyinlew.

Bizinshe, keleshekte awillarda diyqanshiliq jumislari menen shugillanatugin  ham
diyganshiligshilig o6nimlerin gayta isleytugin kooperatsiyalar sholkemlestiriw ushin da qolay
mumkinshilik jaratiw kerek. Bul, birinshiden, diyganlar hdm qiytaq iyeleri ushin tanlaw
mumkinshiligin  keneytiredi, ekinshiden, baseki ortaligin rawajlandiradi. Soninda qaysi
sholkemlestirilgen institut natiyjeli bolsa, keleshekte sonis1 qaladi.

PAYDALANILGAN ADEBIYATLAR

1.0zbekstan Respublikast Prezidentinin  «Ozbekstan Respublikasi awil xojaligin
rawajlandiriwdin 2020-2030 jillarga moélsherlengen strategiyasin tastiyiglaw hagqinda»gi 5853-sanl
parmant,

2.0zbekstan Respublikasi Prezidentinin 2018 jil 5-maydagi “Aktiv isbilermenlik ham
innovaciyaliq xizmetti rawajlandiriw ushin shart-sharayatlardi jaratiw boyinsha qosimsha ilajlar
haqqinda ”’gi PQ-3697 sanl qarart;

3.0zbekstan Respublikast Prezidentinin 2018-jil 24-noyabrdagi “Isbilermenlik ham
innovaciyalar tarawindagi joybarlardi finansliq tdmiynlew mexanizmlerin jetilistiriw boyinsha
qosimsha ilajlar haqqinda”g1 5583-sanli parmant,
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The global demand for higher education has led to the rapid growth of the university sector.
In many countries, expansion has been a response to political pressures to widen access to tertiary
education, increase the size of the educated workforce, and in some cases, to reduce the unit cost of
teaching. Export education has become a valued element of many countries' economies. Foreign
students are an important source of revenue, a major contributor of onshore activity in the form of
part-time work and spending in the local economy, and on graduation, many foreign students become
unofficial ambassadors for their host country. The economic benefits that accrue to the host nation
can be large. In 2003, it was estimated that the net benefit of foreign students in Australia was A$8.5
billion. This figure included both the aggregate of their fee payments and the additional skills and
expertise which students acquired and took back to their home country, generating an ongoing flow
of economic benefits as professional and personal contacts were maintained over future years.
Returning students were also seen as a potential source of investment in business links and trade
between the host nation and the student's home country.

The impact of education on long-term student and migrant movements and its role in
international relations is significant. It is generally agreed that the development of international
understanding and goodwill is a desirable national objective and that this can be furthered through
encouraging foreign students, provided that it does not lead to a brain drain of academics and skilled
professionals from less developed to developed countries.

The role of universities in fostering student tourism can be shown in the following key areas:

- providing support and resources: universities can support student tourism initiatives by
offering financial assistance, scholarships, and travel grants to help students offset the costs of travel.
Additionally, universities can provide students with access to travel resources, such as information
on study abroad programs, exchange opportunities, and internships in the tourism sector.
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- promoting cultural exchange: universities can promote cultural exchange by organizing
study tours, international conferences, and cultural events that bring together students from different
backgrounds. These experiences can help students develop a global perspective and foster
intercultural understanding.

- facilitating industry partnerships: universities can collaborate with the tourism industry to
create internship programs, job placements, and networking opportunities for students interested in
pursuing careers in tourism. By connecting students with industry professionals, universities can help
students gain practical experience and build valuable connections within the industry. Considering
previous studies, we found these areas as important aspects for university-tourism collaboration
which is described in Picture 1.

Program Development: Developing and marketing student-oriented tourism programs, such
as guided tours, cultural immersion experiences, and study abroad opportunities.

Service Provision: Providing affordable accommodation, transportation, and other amenities
for student tourists.

Destination Promotion: Promoting the university and its surrounding area as a desirable
destination for student tourism.

Research and Development: Collaborating on research projects related to student tourism,
such as understanding student travel patterns and preferences.

Stakeholder Engagement: Building relationships with tourism industry stakeholders, such as
travel agencies, tour operators, and local businesses.

Destination
Promotion

Program
Development

Research and
Development

University-Tourism
Collaboration

Stakeholder
Engagement

Service Provision

Picture 1. Key Areas for University-Tourism Collaboration. Source: drawn by author.

Based on the literature review and case studies, we propose a collaborative approach to
fostering student tourism:

1. University-Led Initiatives: Universities should take the lead in developing and marketing
student tourism programs and services.

2. Stakeholder Engagement: Universities should actively engage with tourism stakeholders to
identify opportunities for collaboration and mutually beneficial partnerships.

3. Data-Driven Planning: Universities should collect and analyze data on student travel
patterns and preferences to inform their tourism offerings.

4. Sustainable Practices: Universities should ensure that their student tourism initiatives are
environmentally sustainable and respectful of local cultures.

5. Constant Evaluation: Universities should regularly evaluate the effectiveness of their
student tourism programs and make adjustments as needed.
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Picture 2. Benefits of the Collaborative Approach. Source: drawn by author.

With the help of the proposed collaborative approach, the following benefits can be achieved
(Picture 2):

Enhanced Student Experience: A collaborative approach ensures that student tourists have
access to a wide range of affordable and accessible services.

Increased Revenue Generation: Collaboration with tourism stakeholders allows universities
to tap into existing tourism networks and marketing channels.

Stronger University-Community Ties: Student tourism fosters connections between
universities and local businesses, creating a more vibrant community atmosphere.

Improved Academic Outcomes: Well-designed student tourism programs can complement
academic studies and enhance student learning outcomes.

While there are many benefits to universities fostering student tourism, there are also
challenges that must be addressed. These include logistical issues, financial constraints, and concerns
about student safety while traveling. However, by working together with students, faculty, and
industry partners, universities can overcome these challenges and create meaningful opportunities for
students to engage in travel experiences.

Universities have a vital role to play in fostering student tourism by providing students with
the support and resources they need to engage in travel experiences. By collaborating with the tourism
industry and promoting cultural exchange, universities can help students develop a global perspective
and enhance their employability.
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CAJIBITEPIHINJINK KIACTEPJTAPUHIE CTPATEI' USIJIBIK BACKAPI)DU’ AHAJIM3NH
IOJIKEMJIECTUPAYIUH 3AMAHAT'O Y CBLJIJIAPBI
«byxeanmepusnvlk ecan xom ayoumy kageopacsi
oouenmu K. T. Hypmanoe
Hlvimbau chaxynememu “Byxearmepus ecadvl xom
ayoum’” monapul cmyoenmu K. Ymupzarxoea

O30eKkucTal NpoeKT OacKapblybIHAFb] KaHAIIA KATHACTBI payakiIaHIbIpbly MOMIICKETUMMU3
[Mpesunentunny 2017 kb1 24 wurongerdn “O30ekucran PecryOnmkachiHIa TPOEKT OacKapbry
CUCTEMAaChIH eHTU3uy uinaxiapbl XxakkbiHga NelId-5120 cannsl [Topmansl Mmenen Oacnan 6epunau
XoM/Jle IPOEKT OacKapblybl MIJIJINI areHTJINTH 1y3UIIH.

MHBecTuus NPOEKTIEPUH OMEJIre AachIpbIyJblH Oap MEXaHU3MHMH TEpeH aHalu3 eTuy
TUHKApBIHJAa KaObULJIaHFAH yCbl MOPMaHAA OMENJErH MEXaHU3MIU aHAIM3JICHUYU HOTHIbKenepu
TOMEHJIETH Oup KaTap TOCKbIHJIBIK eTUYIIH (hakTopiap Oap eKEHIUIHH KOPCeTTH:

- [Ipoekt Oackapblybl (IIEJIKEMIECTUPHY, MYYalbIKJIACTHIPblY, MOHUTOPUHT XOM
0akJay)aa ’eKe CUCTEMaHbIH KOK €KEeHJIUTH;

- [IpoekTnep mpoueccu XoM OJIap/bl OMENTe aChIPbUIBIYBIH OHJIAWH TOPTUNTE I'y3€TUY
UMKaHUATBIH OCpUYIIM MaFJIbIyMaT-KOMMYHUKALUS TEXHOJIOTHSUIAPBIH  MPOEKT OacKapblybl
MIPOLIECCUHE JKETEPIIU AIPEXKEE CHIU3UIMETCHIIUTH.

2016 xbuUlabIH ampeib aibiHaa (UHAHCIBIK €cabaTThIH XalbIK-apaliblK CTaHIapTIIapbl
(MXXC) Komurern «Kapsliinapiap MeHeH Ay3WTreH HIopTHamanap OoiibiHIIa Tycum» («Revenue
from Contracts with Customers») atabl 15-cannst MXXC(IFRS 15) sxopusinaiinel. Ycbl crangapt
2018 xpuiapiH 1 suBapaan kymike kuputwireH. 15-cannsl MXXC(IFRS 15) xapriitnapiap MeHeH
IY3WITEH IIopTHaMalap/ bl OPBIHIAHBIYEl MPOLECCUHAE XKY3ere KeJIeTyFblH OapiblK TYCHMIIEpPAU
ecarnka ajuely TopTuOuH Oenruieiu. CoraH Kepe, 01 Kapbliiiapiap MEHEH OHUM (TOBap) KETKEpUIl
OepHy, XbI3MET KOPCETUY XOM >KyMbICIap bl OpbIHIAY OOWBIHIIA IIOpPTHAMA AY3HUIT aThbIpFaH OapIibIK
Tapay KopXaHAJIApbl TOPEMUHEH Nak1aJaHbLIabI.

Vbl cTangapTTa “TycuM” XoM “Aopamatr’ TYCUHUKJIEPHHE TOMEHIETHUILE TP OepuireH:
“TycumM— IIOJIKEMUHHMH OJETTeTHM XBbI3SMETHHEH )XY3€re KeNeTYFbIH JIopaMar OOJbIll TaObLIaabl.
Jlopamar — KanuTaj KaTHACHIYIIbUIAPbI B3HOCIAPhl MEHEH OaiaHbICIbl 00JIMaFaH KeKe KaluTalIbIH
achlyblHA aJIBINl KENEeTYFbIH, €cadaT JoYUPUHAE aKTUBIEP KEIUMN TYCUYHU SIKU JKaKCHUIAHBIYBI KU
MaXOypHATIapbIH KeMelnyu (hopMaaarsl 5JKOHOMUKAJIBIK MAii1aHbIH ©CUYN OO TaObUIaab! .

ByHHaH ThICKaphbl *kaHa CTaHAApT (PUHAHCIBIK eMeC aKTUB (MacelieH, THHKaPFbI Kypaliap )bl
caThly aiaHbpIcIapblH Oaxanay, XoMze OyHHAH ajbIHFaH Maia XoM 3bISTHIAp/bl TOH aJIbly MOJEIH
Jie HO3ep/ie TYThLIabI.

CoHbl aliTHIN 6TUY 39pYP, CTPATETUSIIBIK aHATIM3 XM Y3aK MYUICTIN Kapapiaapabl KaObluiay
KOpXaHa XBbI3METHH, COHBIH WIIMHAE OAapiblK HOTUHKEIUINK (AKTOpIapblH: TEXHHUKAJbIK-
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