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ANNOTATSIYA

Kalit sozlar: Ushbu tadqiqot yoshning ijtimoiy  tarmoglardagi
leksik variatsiya, muloqotining leksik va semantik xususiyatlariga ta’sirini
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va an’anaviy tilga moyil bo‘ladi. Ushbu tadqiqot yosh guruhlari
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BOSpﬂCTHble JIEKCU4YE€CKHue 51 CEMAHTH4YE€CKUuE

3dKOHOMEPHOCTH B COLlMAJIbHBIX CE€TAX: CPABHHUTEJ/IBHOC
HUCC/IeJOBAHUE pa3JII/I‘-II/II7I MEXKAY INIOKOJIEHUAMHA

AHHOTAIINA
Knawouessie caosa: JlaHHOe Hcc/ejoBaHUEe pacCMaTpPUBaeT BJMSHHE BO3pacTa
JIeKCHeCKoe pasHooGpasie, Ha JIeKCMYeCKHe U CeMaHTHYeCKHe OCOGEHHOCTH OOIEeHHA B

CeMaHTH4YeCKHe U3MeHEHUH, .
. COLIMAJIbHBIX CeTSAX. AHANMM3UPYys JaHHble U3 Twitter, Facebook
A3bIK COIMAJIBHbIX CE€TEH,

A3BIKOBBIE 0COGEHHOCTH 110 u Instagram, wucciegoBaHue QOKycUpyeTcsl Ha 4YeTbIpex
BO3PACTHBIM TpyIIaM, BO3pAaCTHBIX rpynmnax: nogpoctkud (13-19 set), mosofbie
MEXIIOKOJIEHIeCKHe B3pocible (20-35 sieT), 1oau cpesiHero Bo3pacta (36-55 jieT) u
pasinyus,

noxusble (56+ jieT). Pe3ysibTaThl IOKA3bIBAKOT, YTO MOAPOCTKHU
M MOJIOJIble B3pOCJble Yallle UCMOJb3YIT HepOpMabHBIA U
MHHOBAIIMOHHbBIN fI3bIK, BKJIIOYAsl CJEHT U 3MO/I3H, TOTAa KakK
NOXKWJIble JIIOJM, KakK IMpaBuJo, NpUAEPXKUBAIOTCI OoJjiee
bopMasbHOTO M TPAJULMOHHOTO CTHJS OOIlleHUsA. ITO
HcC/e[loBaHUME TOMOraeT MOHSTb, KaK f3blK U3MEHSIETCS B
3aBHCHUMOCTH OT BO3pacTa B IIUPPOBLIX NPOCTPAHCTBAX.

COIIMOJIMHTBUCTHKA U
nudpoBasg KOMMYHHKAIMS.

INTRODUCTION

Social media has significantly altered how people communicate, making it a vital
area of sociolinguistic research. Various studies suggest that age plays a significant role in
shaping language use, with younger generations often at the forefront of linguistic
innovation (Eckert, 1988). While older adults maintain more traditional language formes,
younger users tend to adopt new slang, abbreviations, and emojis, often reflecting
a desire to create a group identity and distinguish themselves from older generations
(Sharma & Dodsworth, 2020). However, the relationship between age and lexical-semantic
variation on social media has not been fully explored. This study aims to fill this gap by
analysing the linguistic behaviour of four distinct age groups on platforms like Twitter,
Facebook, and Instagram.

Research Objectives are to examine lexical and semantic differences in social
media communication across age groups; to investigate how age influences linguistic
innovation and semantic shifts; and to explore the practical applications of these findings
for marketing, education, and sociolinguistic research.

METHODS

2.1. Data Collection:

Data was gathered from Twitter, Facebook, and Instagram using API tools.
The dataset included a total of 1.5 million posts, categorized by age group:

Teenagers (13-19)

Young Adults (20-35)

Middle-aged Adults (36-55)

Older Adults (56+)

Preprocessing:

The collected data was cleaned and pre-processed to standardize and focus on
relevant linguistic elements. Steps included:
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Tokenization and Lemmatization: Words were broken down into base forms to
ensure consistency.

Text Filtering: Non-linguistic elements like URLs, hashtags, and advertisements
were removed.

Language Filtering: Only English-language posts were retained for consistency.

2.2. Analytical Framework:

The analysis utilized several methods:

1. Lexical Analysis: The frequency of words, slang, abbreviations, and emojis were
analyzed across age groups.

2. Semantic Analysis: Word embeddings (e.g., Word2Vec, BERT) were used to track
semantic shifts in word meanings.

3. Sentiment Analysis: Sentiment analysis was performed using LIWC (Linguistic
Inquiry and Word Count) software to evaluate the emotional tones of posts.

4. Statistical Analysis: Chi-square tests and regression models were used to assess
the significance of the observed differences.

RESULTS

3.1. Lexical Variations:

Younger users were more inclined to use slang, abbreviations, and emojis. Terms
like “vibe”, “lit”, and “no cap” were common in the posts of teenagers and young adults. In
contrast, older adults preferred more conventional language, using words like “excellent”
instead of slang terms (Eckert, 1988). This shows a clear lexical divergence between
younger and older age groups.

3.2. Semantic Shifts:

Semantic shifts were particularly noticeable among younger users. For example,
“fire” was used to mean “great” or “cool” instead of its literal meaning related to flames. In
contrast, older adults continued to use words in their traditional sense, showing less
variation in meaning (Sharma & Dodsworth, 2020). This illustrates the age-related
evolution of word usage across platforms.

3.3. Sentiment Patterns:

Teenagers and young adults exhibited more extreme sentiments, often using
emotional language and exclamation points to convey excitement or frustration. Older
adults, however, displayed more neutral sentiments in their posts, avoiding over-
expressive language (Baron, 2010).

DISCUSSION

4.1. Interpretation of Findings:

The findings confirm that age influences language use on social media. Younger
users are more likely to innovate linguistically, a trend that has been observed in previous
research (Eckert, 1988). Their use of slang and emojis serves as a tool for group identity
and differentiation from older generations (Sharma & Dodsworth, 2020). This trend also
supports the notion that younger users are more adaptable to linguistic changes (Sumner
et al., 2012). Older adults, on the other hand, tend to adhere to more formal, traditional
language norms. This aligns with theories suggesting that older generations are more
conservative in their linguistic behaviour (Davies, 2013). The results suggest that social
media platforms, being spaces for social interaction, allow younger generations to
experiment with language, while older individuals maintain a more conservative approach
(Baron, 2010).
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4.2. Implications for Sociolinguistics:

This study highlights the role of age in sociolinguistic variation. It confirms that
language use on social media can serve as an indicator of social identity, with younger
users embracing linguistic change while older users resist it. The study also underscores
the importance of considering age-based differences in digital communication research
(Milroy & Milroy, 1985).

4.3. Practical Applications:

1. Marketing: Understanding the linguistic preferences of different age groups can
help marketers develop targeted advertising strategies. For instance, younger audiences
may respond better to informal language, emojis, and pop culture references, while older
audiences might prefer more formal, clear language (Pennebaker & King, 1999).

2. Education: This study suggests that digital literacy programs should address the
generational differences in language use on social media. Understanding how language
evolves across age groups is crucial for developing effective communication strategies for
both personal and professional contexts (Yarkoni, 2010).

3. Digital Communication: Social media platforms can be designed to cater to the
diverse linguistic preferences of different age groups, improving user experience and
interaction (Labov, 1972).

CONCLUSION

This study provides valuable insights into how age shapes lexical and semantic
patterns in social media communication. Younger users are more likely to innovate
linguistically and adopt new meanings for words, while older adults maintain traditional
language use. These findings have important implications for marketing, education, and
digital communication, offering practical applications for understanding and leveraging
age-related linguistic differences (Tausczik & Pennebaker, 2010).
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