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TAIIKWI 3THO, «YICHTIO» araMacH 3ca, acocaH @b noupacHHHUHT KaOysl KWJIMHTaH
yMYMHIA TaBCU() TapaurMacuHy OUp TYPYXH HOMH cu(daThIa HIIATUIMOK/IA.

Xynoca: TunmyHocnap TOMOHHMAAH (Dpa3eoJOTM3MIIAPHUHT MYPaKKad THIT
XOJINCACH AKAHJIUTHU Ba YJIAPHUHT Y¥3apo 3WJl OMUJUIAPU MABXKYAJTUTHHU YBTUPOP
3TN0, (Ppa3eororuKk OOMIMKHH CHUCTEMAJIANITHPHUIN Ba Ha3apHi-aMaJInid TaJIKHK
STUII Kapa€HuJa MyasiH aHUKJIUKIIAP KUPUTHII JIO3UMIUTH TabkuaaHaau. [y
MabHOJIa TWIIIYHOCTHK/A, XyCycaH, ¥30eK TUIIYHOCIUTHIa (ppa3eosioTuk y3ura
XOCIMKKa eTapiu Japaxaza 3bTHOOp OepuiIMIIM Ba ajJOXUAa METOJI0JIOTHK
KOHIICTIIIHS, MYHAIIUII aCOCH/Ia TaJKUK STHIIUIIN MaKcaara MyBoQuK .

[Myngat  kunud, ¢dpaszeonoru3smiiap HYTK kapaéHuAa Tau€p Xosnaa
KYJUTaHWJIAIMTaH, CEMAHTHK KUXATUJIaH Cy3ra MyKOOWJ, CTPYKTypa Ba MabHO
KUXaTUAaH OMpPUKMa Ba ranra TeHT, KOMIOHEHTJIApUAaH OUPUHUHT €KH YMyMHI
OMPUKMAHUHT KyuMa MabHOCH AacoCHUra KypuiraH TYpFYH OupuKMamapaup.
@®pazeonorumsiap xaMm THJIHUHT JIeKCUKacM KaOW HOMHHATHB Ba aJloka
apanamryB, ¢GUKp anMmanryB Bocutacu OYnmu6O xusmar kwiaau. [y Owmman Oupra
(dpa3eonoruss THUIHUHT JIEKCMK Ba CTHJIMCTUK HWMKOHUSATIAPUHH, OOWIUTHHH
KypcatyBun coxacu xamaup. Ly mabHOma cy3map kabu ¢pa3zeonoru3MiIapHUHT
AJIEMEHTJIAPUHM, Y3UTa XO0C TOMOHJIAPUHU, HYTKIAru (HaoiusITHHU, YMOCHOHAI-
IKCIIPECCUB Basu(damapruHu TAIKUK STUII UMUK Ba aMajiuii axaMuAT KacO dTaju.
®pazeonorusi ¢GaHU oNaAMIA TYpraH acocwii Basuda, TWIHMHT (pa3eonruk
CUCTEeMAaCHHU, YHUHI TapUXUW TapaKKUETHUHH, XO3UPrd axXBOJIMHH, YHHHI CV3
OunaH OOFJIMK TOMOHJAPWHH, TIPaMMaTUK Ba CTWIMCTUK XYCYCHSTJIApHUHU
ypranuigad noopaTaup.

XO/I’KAXAHOB MY3ADDAP
Couckamenw, Y3I'VMA

MapkeTHHr: IOHATHE, TEPMUHBbI, (OPMHUPOBAHUE

Annomayusn. Paseumue polHOYHOU IKOHOMUKU CO30AEM HEUu30eHCHOCHb 00PA306aHUS.
HOGeWWUX Hymell 9KOHOMUHECKO20 KOHMPOIA, HOB020 OIKOHOMUUECKO20 MbIULIEHUS,
Hayenenno2o Ha Haubomvuiee yO008lemeopeHue uenogeyeckux nompebHocmei. Hoeas
PUIHOUHAA Cpeda NOCTYICUNA UCHOYHUKOM noseneHus nonsmusi mapkemune 6 CLIA 6o
emopoti nonosure XIX 6. - nauane XX 6., komopwitl 6nocreocmsau YHUBEPCAIUIUPOBAICS 80
MHozux cmpanax mupa. Ha cecoonsunuil 0env Mapkemune oKasaucs HeomoenuMo Yacmuio
0esIMeNbHOCMU  He THOAbKO PLIHOYHBIX KOMNAHUU, 6 MAPKEMUH208YI0 OesmeNbHOCHb
NPUGIEUEHO 6 OCHOBHOM 6CE obwjecmgo.  Kusmnennvii cmanoapm HenocpeoCcmeeHHo
onpeoensemcsi  YenecooOpasHoOCmbio  OC60CHUSL  MAPKEMUH2060ll  UHGOpMAYUY,  4mo
UCNBIMBIBAE HYHCOY 8 UCCTIe008AHUL U 08LAOEHUU OAHHOU MEPMUHONIOSUML.

Mapxemune nodpazymesaemcs cgedliceti HAYKOU, 0OHAKO HEKOMOpble €20 KOMNOHEHMbl
(pexnama, norumuxa yewn, cOvim) YnompeosIucs HeCKOIbKo cmonemuti Hazao. TepmuH
"mapxemune" b6epém Hauano om anenutickozo cnoga "market"” (pviHok) u 6 npamom cmulcie
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noopazymegaem pulHOUHYIO U MOp20ogyio desmenvHocmy. Ha pycckuil u y36exckuil s3uiKu
OGHHbILL MEPMUH, KaK NPAsUo, He NepesooUmcsl, Ymo 00bACHAEMCs HeGePOAMHOU NOTHOMOT
amoeo nousmus. Mapxemune — Mo He MOMKO 00pA3 MbIULIEHUs U HANpAGieHue
IKOHOMUUECKOU MBICTU, HO U NPAKMUYECKAs. OesIMEeNbHOCb 6 PAMKAX OMOETbHbIX (DupM,
ompacieil, skonomuku 6 yenom. Ha cecoomsuunee epems cywecmeyem npumepro 2000
onpedenenuti mapkemutea. OOHAKO, 8ONpeKyU HATUYUIO OONLUIO20 8b1OOPA Onpedenenull, 8
HUX ecmb Heymo eouHoe, a UMEHHO HAanpaeieHue MapKemuHed HA NOMpeOHOCmu
KOHKDEMHbIX 2pYnn nompebumeneil, COBOKVNHOCHb NO0X00a 6 6bINOJAHEHUU DPbIHOUHbIX
3a0ay, dessmenbHOCHb, OPUEHMUPOBAHHAS HA YOOBIEMEOPeHUU NOMpPeOHOCmell ¢ NOMOWbIO
obMeHa, yeenuvenus npouseoo0Ccmea U peanusayuu no NPUHYUNy MHOLO0SPAHHO20 U3Y4eHUs
nompeoHocmeti noKynamenell u yeneycmpemiénnozo emsanus Ha Hux. Mapxemuneogas
Odesimenviocmv Hacuumvisaem 6onee 200 6udos mapkemunea, Komopvie 6 C6010 04epeob
0enamcst Ha noO2PYnnbl.

Mnoowcecmso onpedenenuii mepmuna, meopusi U3yueHus mepmuHd, e2o 0cobeHHOCmuU,
obnacmu npumeHeHus, co30anue OBVALIUHLIX U MPEXbAILIYHLIX MEPMUHONOCUYECKUX
cnosapeil, pasHooopasue nooxo008 — 6CE MO NOOmMEepxcoaem poib MEPMUHA 6
A3bIKO3HAHUY. B 3anaonoii  mepmunonocuu  8edemcs MHO20 CHOPO8 O cmamyce
MEPMUHONIO2UU U ee Mecme 6 TUHSBUCUKe: MEPMUH CYUMAemcsl 1eKCU4eckou eOuHuyell ¢
0COObIM 3HAYEHUEM, A MEPMUHOT02USL - PA30ETIOM JEKCUKONOSUMU.

TIposedénnplii ananuz mepMuHOIOSUY MAPKEMUHSA 8 AHSTULICKOM S13bIKE NOKA3ATL, YMO
npocmvie MepMUHbl MApKemuHaa CKIaobl8alOMcs U3 UMEH CYWeCcmEUumenbHbIxX, 2epyHOUs,
UMEH NPUNARAMENbHLIX, NPUNACIUA Npouleoulec0 8pemeny, 2nazond. B mepmunonocuu
MapkemuHea QYHKYUOHUPYIOM CILOJCHbIE (CLONCHONPOU3BO0HbIE) Cll08d, AbOpesuamypol.
Tpumsidcamenvholii nadedic obpazyemcs npubasienuem K CyuecmsumenrbHomy anocmpogha
u oyxevl “‘s’. Hexomopwie cocmasHvle mepmunbl o6pasyiomesa npu nomowju oegpuca. bvin
UCNONL308AH ~ MEMOO  CIMPYKIMYPHO20 — AHAIU3A — AHSIUUCKUX — COCMABHBIX — MEPMUHOB
MapKkemuHea.

Onopuvle cnosa u GvIPANCEHUA. MAPKemuHe, adbpesuamypwvl, CmpyKmypHble MOOeIuU,
npocmule MepMUHbl, CIONHCHbIE CI0BA, COCIMABHBLE MEPMUHbBL, MEPMUH, MEPMUHOTOUS.

Annomayusa. Bo3op ukmucoOuémuHune pusodCianuuiy UKMUcoOull Ha30pamHuHe SHe
AHSU YCYINAPUHU, UHCOH IXMUENCTAPUHU MAKCUMAT 0apaxcada KOHOUpUWRa KapamuieaH aHeu
UKMUCOOUtl QOUKpAaUIHY WAKTIAHMUPUWHUHS MYKAPPAPIUSUHU Kelmupub uukapaou. Aneu
6030p myxumu 19-acppune 2-apmuda  20-acpmune  bowuoa AKIloa mapxemune
KOHyenyusacunu gyoicyoea xenmupou. XX acp bouwnapuda oacmnab AKIloa, xetiunuanux
OVHEHUH2 KYNI1ab MAMAAGKAmaapuoa Kene éuunean. byzyneu Kynea kenub, mapkemune 6o3opea
acocnanean KOMNAHUANAD (QAomusmuHUHe AXCPAIMAC KUCMUea aiianou. Xosupoa OymyH
AHCAMUAM aAcCOCaH Mapkemuue gaonusmu ouwian wyzymanaou. Xaém oapasxcacu - mygpuoaH-
Mygpu  MAapKemuHz MavIyYMONIAPUHY  V3IAUIMUPUIHUHE MaKcaded MYyBOQUKIUSU OUNGH
beneunanadu, 6y sca MAOKUKOm 6a YUy MEPMUHONOSUAHU I3IaUIMUPULUea MyXHOXNC
xucobnanaou.

Mapkemune aneu ¢pan cugpamuda eysxicyoea Keneaw, ammo YHUHE 0av3u MAapKuOuil
Kucmaapu  (pekiama, Hapx cuécamu, casoo) Oup Heua acprap ONOUH UWIAMUICAH.
"Mapxemune" amamacu unenuzua "mapkem" cyzuoan keaub wukkan 6ynuo, cysma-cy3 6030p ea
casoo paonusamuny anenamaou. Kouoa mapukacuda, ywby amama pyc 6a y30ex muiiapued
mMapocumMa KUIUHMAatiou, 0y 3ca yuby myuyHuYaHUHe axcouud mynukaueu OuwiaH usoxianaou.
Mapkemune nagaxam maghakkyp map3u 6a uKMUcoOuti QUKPHUHS UYHATUWY, OAIKY aloXuoa
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Qupmanap, mapmoxap, yMyman ukmucoouém ooupacuoazu amanuii gaonusmoup. byeyneu
KkyHOa mapkemurenune 2000 ea sxun mavpugnapu masacyo. bupox, mavpupraprune xamma
MAHNIOBU MABXHCYOIUcUea Kapamai, Viap Oupiauean Hapcaza ed, SIbHU: MAPKemMUHSHUHE
MAvIyM  UCMEbMOTUUAAP 2YPYXIapu  dxmuéxciapuea uyHamuuy, 0030p  easugpanrapunu
badicapuuiea Endawilyenap Myniamu, QIMAWUHYE OPKAIU SXMUENCIAPHU KOHOUpuwiea
Kapamunean Gaonusam, SXMuédciapHu Kyn Kuppamu Ypeauuul mamouumn oyuuya uunad
yuKapuWl 6a COMUW, Xapuoopaap 6a yiapea Makcaom mavcup xypcamuwt. Mapkemune
gaonusmu 200 dan opmuk, MapKemure mypaaputu Y3 uuea ondou, yiap 33 Hasoamuoa Ku4uKk
2ypyxnapea 6ymHaou.

Tepmunea bepurean Kynaab mavpuiap, amamanuHe Ypeauuul HA3APUsCYU, YHUHS
XyCycusimaapy, KyJIaHul CcoOXaiapu, UKKYU 64 Y4 MW MEPMUHONOSUK JTYeamiapHuHe
apamuauwiy, mypau énoautyenap — OyiapruHe 6apuacu MepMUHHUHE MUTULYHOCIUKOASU
VpHuHU macouknauou. Fapb mepmunonrocusicuoa MepMUHONOSUSHURE MAKOMU 64 VHUHE
MUTWYHOCTUKOA2U YPHU MYEPUCUOA IHCYOa KVN MYHO3APA 84 MYIOXAZANAP MABHCYO: amamd
wzoxu()a MAaAvbHO2A 224 JIeKCUK 6up/lu1< xuco@zaﬁa()u, amamvayHOCIUK 3ca J1eKCUKONOSUSIHUHZ
OYIuUMU XUCOONanaou.

Huenuz munuoazu mapkemuHe mepmMuHOIOSUACUHUHE MAXTUU WYHU KYPCAMAOUKU, 000Ul
MapkemuHe MePMUHIAPU Om, Xapakam HOMU, cugam, ymeaw 3aMOH 6a (hewl C)3
myprymaapuoan ubopam. Mapkemune mepmuHono2UsACUOQ Mypakkao (Kyuma Xocuua) cy3iap
84 KUCKapmMMaaap mMasxcyo. Dea omea anocmpod 6éa “c”’ xapehuru Kywiuu opKaau Kapamkuy
Keauuueu scanaou.

bavzu xywma cyznapea uuzuxya xyuunaou. HMuenuzua Oupukmanapoa MapkemuHe
amamanapuy CMpyKmypasuil Maxiui KUiuut yCyruoan Gotuoaianuiou.

Tasnu cy3 ea ubopanap: mapxemune, KUCKApMMAaiap, CMpykmyp mooemnap, 000ull
amamanap, Kyuwma cysuap, Kywma amamanap, mepmut, mepmuHoI02Usl.

Abstract. The development of a market economy creates the inevitability of the formation
of the newest ways of economic control, new economic thinking aimed at the greatest
satisfaction of human needs. The new market environment gave rise to the concept of
marketing in the United States in the second half of the 19th century and the beginning of the
20th century, which was later globalized in many countries of the world. Today marketing has
turned out to be an inseparable part of the activities of not only market-based companies, but
the whole society is mainly involved in marketing activities. The life standard is directly
determined by the expediency of mastering marketing information, which is in need of
researching and mastering this terminology.

Marketing is implied by young science, but some of its components (advertising, price
policy, sales) were used several centuries ago. The term "marketing" originates from the
English word "market" and literally means market and trading activities. As a rule, this term
is not translated into Russian and Uzbek languages, which is explained by the incredible
completeness of this concept. Marketing is not only a way of thinking and direction of
economic thought, but also a practical activity within the framework of individual firms,
industries, and the economy as a whole. Today, there are approximately 2000 definitions of
marketing. However, despite the presence of a large selection of definitions, they have
something unified, namely, the direction of marketing to the needs of specific groups of
consumers, a set of approaches to fulfilling market tasks, activities focused on meeting needs
through barter, increasing production and selling according to the principle of a multifaceted
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study of buyers’ needs and purposeful influence on them. Marketing activities include more
than 200 types of marketing, which in turn are divided into subgroups.

A great number of definitions of the term, the theory of its study, its features, areas of
application, the creation of bilingual and trilingual terminological dictionaries, a variety of
approaches - all this confirms the role of the term in linguistics. In Western terminology, there
are many debates and disputes on the status of terminology and its place in linguistics. The
term is considered a lexical unit with a special meaning, and terminology is a part of
lexicology.

The analysis of marketing terminology in English revealed that simple marketing terms
were made up of nouns, gerund, adjectives, past participles, and verbs. Complex (compound
derivative) words and abbreviations function in marketing terminology. The possessive case
is formed by adding an apostrophe and the letter "'s" to the noun.

Some compound terms are hyphenated. The method of structural analysis of English
compound marketing terms was applied.

Keywords and expressions: marketing, abbreviations, structural models, simple terms,
compound words, compound terms, term, terminology.

OO6nacTh MapKeTUHIa 3HA4YUTCSA OJHOM U3 chep (PUHAHCOBO-IKOHOMUYECKOM
oTpacinu oOmecTBa. McciaenmoBaHne TEPMUHOB MapKETHHTA WHTEPIPETHPYETCS
KakK OJIHA M3 aKTyaJIbHBIX TE€M KaK B TUIaHE OOIIETO S3BIKO3HAHMWS, TaK U B IJIAHE
COITOCTAaBUTENILHOW JIMHIBUCTHKH. TEPMUH «MapKeTHHT» BO3HHK B Hadaie XX
Beka B CIIA cmoBHO OTBET Ha YCUJIEHUE KOHKYPEHIIMM B YCIOBHSX
CTPEMUTENBHOTO MOABEMA KOHIIEHTPAIMH U YBEJIUYEHHSI IPOU3BO/ICTBA.

TepMUH «MapKeTHHI» OCHOBAaH OT aHTJIMHCKOTO cioBa «market» — pbIHOK U
npenrnosiaraerT  (GyHKIHMOHUPOBAHWE KOMIIAHWM B  PBIHOYHBIX  YCJIOBHSIX.
MapkeTuHr — pa3zHOXapakTepHas, COBOKYITHAsl peajusi, OXBaThIBAIOLIAsl TEOPHIO
TOYEK 3pEHHUs, B3aUMOCBS3b MHOIOOOpPA3HbIX TEHACHUUH GUPMBI  JUIS
coriacoBaHusi €€ OOILIENPON3BOJCTBEHHBIX PECYPCOB U HYXKIAEMOCTH DPbIHKA B
MIPOIOPLIMOHAIBHOMN MPOTYKIUH.

MHeHHUsT SKCIEPTOB MO TOJIKOBAHHMIO TIOHATHUS MApPKETUHT PAaCcXOJSATCS.
Brpouewm, iro0sie AeticTByromue GopmynupoBku (a ux okosro 2000) HareneHb Ha
paboty B cdepe UMPKYJIALHMA TOBApPOB, MOMUEPKUBAsS BMECTE C TEM WIHU
pasnenbHble (YHKIMM W OPUEHTALlMM MapKeTHMHIOBOW AEATEIbHOCTH, WA €ro
COBOKYIHBIH XapakTep’.

Owmun Kotnep, nereHnapHblii MapKeTOJNOr, KOHCYJIBTaHT W mpodeccop,
UHTEPIPETUPYET BBHILICYIIOMSHYTHI TEPMUH, PACTOJKOBBIBAs YTO MAapKETHUHT
paccmatpuBaeTcss ~ Kak  BHJ  3aHATUS  MHIMBHUIA OIS JIOBOJIbCTBA

ero Hy»X1 U oTpebHocTel yTéM 0OMeHa?,

1 B. 3aifres. Mapxketusr. YaeOHoe mocoOme Al CTYJCHTOB 3a0YHOHM (AMCTaHIMOHHOW) (popMEI
o0yuenus. / mox pen. B.A. 3aiinesa — M.: THH®O, 2001. — 183 c.

2 Kotnep, ®@umun. OcHoBbl Mapketunra Kpatkuii xypc Ilep ¢ anrn — M Mzpartensckuii oM
"Bumesme", 2007 — 656 ¢ winr — Ilapai TaT aHTI
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[lo muenuto Oxcanbl Ko310BoH, Mapkemune cuumaemcs KOMNIEKCHbIM
IPPexmusHbiM  MemMoOOM, 2APAHMUPYIOWUM  O0B0I6CMBO  KIUEHMO8, O/A
U36NeUCHUS NONb3bL Op2aHU3aYUelL.

['omyOKkOB TPUBOIUT CJEOyIONIEe OINpeNeieHUe MapKeTHHIa, CUYUTas ero
00IIIECTBEHHO-KOOPAMHAITMOHHBIM MTPOIIECCOM, C IOMOIIBI0 KOTOPOTO JINYHOCTH U
TPYNIIBl  JIOACH YIOBIETBOPSIIOT CBOM HYXKIBI TPOW3BOJCTBOM TOBApOB U
ToBapooOMeHoM. CyIIHOCTh JaHHOTO IPOIECCa OXBATHIBAET HIDKECIEIYIOIINE
BOXHEWININE TIOJOXKEHUS: IMOTPEOHOCTh, KellaHWe, CIPOC, NPOAYKT, OOMEH,
caenka, pelHOK. [loTpeOHOCTP — HagOOHOCTH, HyXJa B 4eM-Tu00, TpeOyromast
ynoBierBopenus. Ecnmu mHamBua He o0namaer crnocoOHOCTHIO YIOBIETBOPHTH
KaKyI0-TO OTPEOHOCTB, TOT/Ia OH JIHO0 ee POTHPYET, IMO0 YMEHBIIAET CIIPOC?,

AMepuKaHCKasi — accolyanus MapKeTHHra JAe(QUHUIMpoBalia  TMOHATHE
MapKETUHT B Ka4eCTBE JESITEIHHOCTH, KOMILJIEKCA WHCTUTYTOB M ITPOIECCOB IO
(OpMHUPOBAHHIO, pACHIMPEHUIO, COBITY, OOMEHY MNpEUIOKECHUSIMH, 3HAYalIIMHU
JUISL TIOTpEOHTENeH, MAPTHEPOB M 0OIIECTBA B OOIIHX YepTax°.

B HoBom cnoBape pycckoro s3blka TpakTyeTcsl Ne(UHUIUS MapKeTHHra:
«Mapketunr -M. KOMIIIEKCHBIM MOAXOA K YIPaBICHUIO NPOU3BOJICTBOM H
OpraHMu3aluKi XO3UCTBEHHOM NEesATENIbHOCTH, OCHOBAHHBIN Ha ydeTe TpeOOBaHM
pBIHKa H AaKTHBHOM BO3JCHCTBHUM Ha pacIIUpPEHUE COBITA TPOIYKIHHA H
peanusanum ycuyr»®.

B «TonkoBom croBape y30e€Kckoro si3bikay (moja pemakiued A. ManpaiueBa)
MPHUBOIMTCS CIIEAyIOIIee TOJKOBaHWE TepMuHa: «Mapketunr [unen. marketing
<market - 6030p; corum, myiamni] ukm. — 1. UKTHCOAUETHUHT MaXCyJI0T HMIILIA0
YUKAPUIII Ba YHU COTUIN (Tajmad Ba HMCTEHMOJI, MaxXCyJOTra Hapx Oenrwuiari,
yIapHU Tapfu® KWJIMIL, COTHJIAETraH ToBapjap XaXMUHH KymalTUpHUII
BOCHTaJIapy KaOW) MyamMMmoJiapu OujaH IIyFyJUIaHyBUM coxacu. Mapxemumne
Kypcaapu. Mapkemune 6a pexnama Oytiuva kumoobaap xypeasmacu. 2. bozop
XTUEXKU TanmabmapujaH Kenu® YHMKKAH X042 KOPXOHAHMHT SIHTH XU
MaxcyJoTiap MIUIaHMaJapyuHu Taiépiaill, ToBapiap UILIA0 YMKAPHUII Ba COTHII
€KY TYpJIM XWJI XU3MaTiap Kypcatuml Oyitnua $haonusaTuHy OOLUIKapHIl Ba TAIIKUIT
STUIT TUUMIL,

“Marketing - bozorda vujudga keladigan iqgtisodiy ~munosabatlarni
faollashtirish uslublarini, tovarlarni ishlab chigarish hamda sotish muammolarini
yaxlit, tizimli echish uslublarini, bozorda vujudga keladigan o‘zgarishlarga tezda

! Kosnosa O. A. OcHOBbI MapKeTUHIa: Y4ebHoe nocoue s 6aKkaaaBpoB BY30B, 00yYaroMMXCs
o Hanpasneanto 38.03.06 «Toprosoe genoy». — HmwkaeBapToBek: M3a-Bo HmkueBapT. ToC. yH-TA,
2016. - 122 c.

2 Tony6kos E. II. OCHOBBI MAPKETUHT A: Yue6uuk. M.: Usnatenscto «®unmpeccy, 1999.
- 656 c.

3 American Marketing Association, 2017.

4 Edpemosa T. ®. Hosblil c10Baph pycckoro si3bika. TOIKOBO-CI0BOOOPA30BaTeIbHbINA., — M.:
Pyccxwmit s361K, 2000.

5 V366K THIIMHMHAT U30XJ1H nyrati. A.MajBanmne Taxpupu octuaa (2006-2008)
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moslashish, iste’molchilarga tabagali yondashish, ragobatbardosh yangi tovarlarni
vujudga keltirish va ularni ishlab chiqarishni tashkil etish, kon’yunkturani
o‘rganish va bashorat qilish hamda ta’sirchan reklamani rivojlantirish masalalarini
o‘rganishni 0°z oldiga magsad qilib qo‘ygandir. «Marketing» - bozor faoliyatining
uslubiy asoslarini o‘rgatadigan asosiy fan. Marketing eng avvalo, uni
o‘rganuvchilarni bozor faoliyati tizimi sifatida jalb etadi. U korxonalarning
bozordagi harakati va holatini o‘rganadi. «Marketing» - bu faol assortiment
siyosatini, narx, oldi-sotdi, reklama, iste’molchilarni o‘rganish, tomonlar bilan
munosabatlarga kirishish, tijorat qaltisligini va raqobatchilarni o‘rganadigan
fandir’?.

Pestomupys BBILICTIPUBEAEHHOE, JIOTTyCKaeTCsI cleyroniee
OIpe/IeJICHUEe TEPMUHA «MAPKETHHI»: MapKeTHHT — CPEICTBO (POPMHUPOBAHHS |
aIMUHUCTPUPOBAHUS M3TOTOBJICHHMSI W pealM3allid TOBAapoOB, Oa3MpOBaHHOE Ha
MoJICYETe PHIHOYHBIX OPUEHTAIUH U MpedepeHInii 3aKa34nKOB.

B mHacrosimee Bpemsi HacumThiBaeTcsi okono 200 BHIOB MapKeTHHTA.
Hanpumep: kpayo-mapkemune, xonmenm-mapkemune, sudeomapkemune, Social
media marketing, E-mail-wapxemune, eupycuwiti mapxemune, kowéepcuoHHwlil
MapKemuHe, — CMUMYIUPVIOWULL  MAPKeMuHe,  pPA36UBAIOWULL  MAPKEMUHe,
pemapremume, CUHXPOMAPKEMUHe, no00epHCcUBaAIOUULL MapKemune,
demapkemune, CPA-maprxemune, NPOMUBOOEUCmMEyIouULl mapxremume,
2N00aNbHBII  MApKemuHe,  dKCNOPMHbINL — MApKemuHe,  meppumopuaibHulil
mapremuHe, OuppepeHyuposanuvitl MapKemure, UHMeZPUPOBAHHbIN MAPKEeMUHe,
BHYMPEHHUN MApPKemuHe, MapKemuHe OMHOWEHUN, ONEPAYUOHHDBIL MAPKemuHe,
MaumM-mMapKemune, 63auUMOCEA3AHHbIN MAPKemuHe, NAPMU3AHCKUL MAPKemuHe,
UHMEPAKMUBHBILL  MAPKEMUHe,  KOMWIEKCHbIL — MApKemuHe,  KpeamueHbwlil
MapKemume, performance-wapxemune, Maccoswlil MapKemuHe,
KOHYEHMPUPOBAHHLILL — MApPKemuHe,  MapKemuHe — JIUYHOCMU,  MAPKeMmuHe
UHHOBAYUL, CeMeBOl MAapKemuHe, 2eOMapKemune, COYUAIbHbLIL MapKemuHe,
mpetio-mapkemume, ONIEKMPOHHBIIL  MAPKEeMuHe, bluetooth-maprxemumne,
MAKmMuyecKutl Mapkemutne, cmpameauyeckuii mapkemune, B2B-mapxemune,
HEKOMMEpPYeCKUtl  MapkemuHe, NOJUMUYECKUL  MAapKemuHe, 9KOI02UYECKULL
MapKemuHe, — 3eleHblll  MApKemuHe,  COYUANbHO-IMUYECKUL  MApKemuHe,
MUKDOMApPKeMUuHe, COBMEeCMHbLIL MapKemuHe, o@grain-mapkemune, event-
MapkemuHe, — coObIMutiHblil  mapkemune,  Mnmepnem-mapkemune,  Kpocc-
mapxemune, menemapkemune, SMS-mapxkemune, BUzZz-mapxemumne,  6On0e-
mapkemune, Ambush-ywapkemune, sxcno-mapkemune, ramepanvhviti Mmapkemume,
PR-mapxemune,  maxpomapxemune,  ceéepxmapkemune,  MyaIbmMUMApKemuHe,
mypbomapkemune, MaKCUMApKemuHe, (QUHAHCOBbINL MapKemuHe, CKpbimblil
Mmapkemune, uneecmuyuonusill mapkemune, Brand-Lover-uapxemune, Brick-and-

! Qosimova M.S., Yusupov M.A., Ergashxodjayeva Sh.D., Yo’Idoshev M. Marketing. Darslik.-T.:
0‘zbekiston Yozuvchilar uyushmasi Adabiyot jamg‘armasi nashriyoti, 2005. 176 b.
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Mortar-yapxemune, adanmupoganHvlili MapKemuHe, SUPMYAlbHbIU MAPKEMUHE,
Pa3pewiumenvHblii.  MapKemuHe, — MapKemuue — HPOOHuLU,  MPAOUYUOHHbLU
MapkemuHe, MApKemuHe Nno  KAmMaio2am, MedCOYHAPOOHbIl — MapKemuHe,
MapkemuHe Heou@pepeHyuposanHlil, TUHEUHbIN MAPKemute, QyHKYUOHATbHbLU
MapkemuHe, MapKemuHe mMoeapos, MApKemuHe YCiye, MapKemuHe —uoell,
2UNEPNIOKANIbHBILL  MAPKeMUHe, MApKemuHe —Mecm, 6X00Auull  MApKemuHe,
UCXOOAWUL  MAPKeMUHe, NOUCKOBOU MAapKemune, NAPMHEPCKULl MAapKemuHe,
kanenvuvitl mapkemune, B2C mapxkemune, C2C mapremune, oupexm-mapxkemumne,
Account Based Marketing (ABM), agile-wapxemune, mapxemune uz ycm ¢ ycma,
digital-mapxemune, mapkemune na ocnoge 6az Oanmvix, 20pOOCKOU MAPKEMUHS,
HeUpOMapKemune, CeHCOPHbLIL MAPKeMUH2, CEMNIUHS-MAPKEMUHe, KO-MapKemuHe,
KOHKYPCHbIUL MAPKemuHe, wonnep-mapkemune, nogeoendeckuil mapkemune, BTL-
maprkemune, Black Hat Marketing, openo-mapxkemune, B2P mapkemune, cause
marketing, ceneopumu-mapkemune, MHO2OKAHAIbHbILLL Mapkemune,
omHuKkananvhvitl mapkemune, CLM mapkemune, 6uxesuopucmckuii mapkemune,
KOMbIOHUMU-MAPKemute, — nompeoOumenbCckuil  MapkemuHe, — KOPRopamueH»lil
MapkemuHe, KyabmypHolii mapkemune, data-driven mapxemune,  database-
mapxemune, CRM-mapkemune, 3awumuolii mapkemune, noOpvlHOl MapKemuHe,
door-to-door marketing, mapkemuncoswiii esancenusm, experiential-wapxemune,
nonesoti mapkemune, freebie mapxemune, ungpmoencep-mapkemune, mapxemune
uep, npomviunenHolii mapkemune, left-brain-wapxemune, long-tail-wapxemune,
loyalty marketing, network-mapxemune, new media marketing, next-best-action

MapKemume, HUWEBbILL ~ MAPKemuHe,  HeMmpaOUYUOHHbIL — MAPKEeMuHe,
HacmynamenvbHoulll  mapkemune, ONe-t0-One-umapkemune, aymoop-mapxKemune,
aympuy-mapkemune, out-of-home-maprxemune, DOOH-mapremumne,

006epUMENbHBIIL  MAPKEMUH2, NepCOHANUSUPOSAHHLLIL MapKemune, Persuasion
marketing, point-of-sale-uapxemune, post-click-mapxemune, PPC-mapxemune,
npoxcumumu-mapkemune,  Pull-wapxkemune,  push-wapxemune,  real-time
marketing, referral-wapxemune, pumeiin-mapkemune, obpammwiti Mmapkemume,
Oechuyummniti mapkemune, cesonmwvlti mapkemune, shotgun marketing, targeted
marketing, mpansaxyuonnviti mapxkemune, UGC-maprxemune, eepmuxanvhulil
mapkemune, Voice marketing, native-mapxemune, word-of-mouth marketing
(WOM marketing), employee marketing, storytelling-mapxemune, Growth-
Hacking-wapkemune, e3pwisnoti mapxemune, nposokayuonnwiii mapkemunz, \Wi-
Fi-mapkemune, nepconanvhuvliii  mapkemune, MyIbMUCCHCOPHBILL MAPKEMUH,
HUWeBOU  MapKemune, NPeOUKMUBHBIL  MAPKEMUH2, NPAMOU  MapPKemuHe,
CumyamueHbiil Mapkemume, Mapkemune — ycuye, MapKemuH2-MuKc,
azpecuposannblil.  MapKemuHnz, —OeHUMapKemuH2, 6MOPUHHbLIL  MenehOHHbLL
MapKemune, — UHCIMUMYYUOHAIbHLII — MAPKemuHe,  MAUHblL — MApKemuHe,
MONIOOCIHCHBLL  MAPKEeMUH2, CaAMOCMOAMENbHbI  MAPKEMuH2, — HAYYHbIIL
(ananumuueckuir) — mapkemumne, — 0ONAUHBIL  MAPKEMUH2,  IKCREOUYUOHHDLIL
MapKemune, 20pu30HmaibHblll MapKemune, ap@OurHblll MapKemuHe.
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B cBo1o o4epeab BUAbI MAPKETHUHI'A ACIIATCA HAa HUKCCICAYIONUEC HOI[prrIHI)I:

1. Ilo mnepuonmy pAeWCTBUSA: CTPATETMYECKUN MAPKETHHI, TaKTUYECKUUN
MapKETHHT.

2. Tlo obGmacTu HOEHCTBUS. MapKETHHT WJEH OOIIECTBEHHOTO XapakTepa,
MapKeTHHI  MECTa, BHYTPEHHMM MAapKETHUHI, MAapKETUHI  OpraHU3aluH,
MEXAYHapOAHbIN (T7100aJIbHBIN) MaPKETHHT.

3. Ilo cdepe nelicTBUA: TOTPEOUTENHCKUIT MapKETHHI, HWHIYCTpPHAJIbHBII
MAapKETHHT, COIII/IaJ'IBHI)II\/’I MAapKCTHHT.

4. Ilo Buagy neATeNnbHOCTH. (UHAHCOBBI MAapKETUHI, WHHOBALMOHHBIN
MapKEeTHHT, TPOMBIIIJIEHHbI MapKETUHT, MApKETUHT B cpepe yCiyT.

5. Ilo cnocoOy BO31EHCTBUSA: MPSAMOW MapKETHHI, TEJIEBU3HOHHBIN
MapKETHUHI', MAPKCTUHT 110 MMOYTC, MAPKCTUHT I10 KaTaJoraM.

6. Ilo crenenu pa3BUTHS PbIHKA! MACCUBHBIN MapKETHHI, OpraHU3allMOHHbIN
MAapKETHHT, aKTHBHBIN MAapKCTHHT.

7. B 3aBHCHMOCTH OT COCTOSIHHS CIIPOCAa Ha PBIHKE. KOHBEPCHOHHBIN
MAapKETHHI, CTUMYJHPYIOUIMHA  MAapKETHHI, Pa3BHUBAIOLIMICA  MapKETHUHT,
PEMAPKETUHT, AEMAPKCTUHI, CHHXPOMApPKCTUHT, nozmepnana}omHﬁ MAapKCTHHT,
MIPOTUBOACUCTBYIOIINI MAPKETHHT .

8. Ilo cremenn oxBara pbIHKA: HeauddepeHIuPOBaHHBIM MapKETHHT,
muddepeHIIupOBaHHBIN MAPKETHUHT, KOHIIEHTPUPOBAHHBIN MapKETHHT.

9. Ilo creneHu pa3BUTHS MAapKETUHTA: PaCHpEACTUTEIbHbIA MapKETHHT,
(yHKIIMOHANBHBIH MAPKETHHT, YIIPaBIeHIECKHil MApKETHHT ™,

B Tepmunonormm wMapkernHra HamuuecTBYloT cBbime 1000 monsTHIL.
HepBOHa‘{aJIBHO HGO6XO,Z[I/IMO O3HAKOMMUTHCSA C qacTo MMPUMCEHACMBIMHA
TEPMUHAMH, BBIPOKAOIMMUMH  0a30BBIA  MapKETHHT: ayJAWTOpHUs, OpeHs,
KOMMEpYECKOE MPEUTOKEHUE, PBIHOK, CEIMEHT phIHKA, crparerus, PR (mmap),
HYXJa, TOTPEOHOCTh, CIPOC, TOBAp, OOMEH, CAENIKa, PHIHOK MOKYIIATels, PhIHOK
MpoJiaBIla, pekiiama, nenesas ayautopus (L{A).

AHnanns (baKTI/I‘IeCKOl"O Mar€puajia II0Kasaljl, 4YTO B aHTJIINICKOM SI3BIKE
MIPOCTHIMU TEPMHUHAMH MapKETHHIa SBJISIOTCS MMeHa cylnectButenbabie (Noun):
account, advertology, aggregation, allowance, art, article, anchor, audilog,
banner, absorption, acetate, acknowledgement, adjacency, adnorm, dvertisement,
allocation, adjacency; repynmuit (Gerund): advertising, addressing, binding,
bronzing, bulking, chalking, copyfltting, fixing, formatting, gathering, graining,
gumming: kerning, licensing, canvassing, couponing, detailing, merchandising,
positioning, prepackaging, programming; umena mnpunarareibhbie (Adjective):
alphameric, alphanumeric, active, biweekly, black , and white (B&W), busy,
commissionable, delinquent, inactive, magenta, classic, marketable, mass-

! Cxormmu A.A. KYPC JIEKLIUH IO JUCLUIUIMHE «MAPKETHHI ». Spocnasins, 2008. —
119c.
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market, microwaveable;npudactue mnpomeamero Bpemenu (Past Participle):
associated, decapped; riaron (Verb): advertise, communicate, dub, break.

B TepmuHONOrMM MapKeTHHra aHTJIUHCKOTO SI3bIKa (YHKIMOHUPYIOT TaKXKe
ciokubie  (ciaoxHOompon3BoaHbie) cioBa: backlist, stockholder, shareholder,
airbrush, audimeter, background (BG), backlighting, bannerhead, benchmark,
billboard, blockface, blockbuster, blueprint, boldface
(BF), checkerboard, checkpoint, copyright,  copywriter,  cutback, daypart,
floodlight, fototype, headhunter, teleshopplng.

Kak nokaszan ¢axtuueckuil Marepual, Cpeayd TEPMUHOB U MOHSITHUN
MapKeTHHTa ymnotpeossirorcs abopeBuarypsi: ADRMP (Automatic Dialing and
Recorded Message Player), AAW (Advertising Association of the West), ACB
(Advertising Checking Bureau), ACI (Advertising Coucil, Inc.), AFA
(Advertising Federation of America), APA (Agricultural Publishers Association),
AAAA (American Association of Advertising Agencies), ABC (American
broadcasting company), AFP (American Family Publishers), AFTRA (American
Federation of Television and Radio Artists), ACORN (A Classification of
Residental Neighborhoods), ACS (Address Change Service), ACG (address
coding guide), AGMA (American Guild of Musical Artists), ANPA (American
Newspaper Publishers Association), ASCAP (American Society of Composers,
Authors and Publishers), ASA (American Statistical Association), ARB
(American Research Bureau, Inc.), AID (Arbitron Information on Demand), ANA
(Association of National Advertisers), ABC (Audit Bureau of Circulations), ASF
(auxiliary service facility), BNF (Brand Names Foundation, Inc.), CBS
(Columbia Broadcasting System), DJ (disc jockey).
B ¢opMupoBaHuM TEpMHUHOB MapKETHHTa HCIIOJIB3yeTCs amoctpod “s”
JUTS TIepelaun MPUTHKATEILHOrO Majea CyIIeCTBUTEILHBIX: agent's cancellation
(amnymupoBaHMe MPOJAHHOIO areHTOM 3akasa), agent's clearance (3akas areura),
agent's order (3aka3 arenra), agent's reinstatement (BoccraHoBiieHHE 3aKa3a),
agent's summary (pesrome arenrta), manufacturer's brand (roproBas mapka
npousBoauTelrs), manufacturer's representative (mpeacraBuTens IPOU3BOIUTES).

B maHHON TEpMHUHOJIOIMH peke HAOIIOMaeTCs SBJACHUH CHHOHUMHH:. author's
correction (aBropckas mpaBka) - author's alteration (AA) (aBTopckast mpaBka).

Ananns Q)aKTH‘IeCKOl"O MaTceprajia BbIAABHUI, 4YTO B aHTJIINHACKOM SI3BIKE
COCTaBHBIM TCpPMUHAM MapKCTHHI'a COOTBCTCTBYIOT CJIOBOCOYCTAaHUAI,
IOCTPOCHHBIC Ha OCHOBC CIICAYIOIIHUX CTPYKTYPHBIX MO,I[GJ'IGfI: “Hpennor +
CYILLIECTBUTENbHOE”, “TIpUiIaraTesibHOe + CYIECTBUTEIBHOE , “CyIIECTBUTEIBHOE
+ CYILIECTBUTEIIBHOE, “CyllIeCTBUTENIBHOE + npujiaraTeabHoe”,
“CyllIECTBUTENBHOE + MPUYACTUE HACTOSIIETO BPEMEHH +CYLIECTBUTEIBHOE ,
“CyIlIECTBUTENBHOE + CYIIECTBUTENBHOE + MPHUYACTUE MPOLISAUIEro BpeMeHu,
[IPpUYacTUE MPOIIEIIIEr0 BpEeMEHHM + CYyIIECTBUTEIBHOE, “npuuacTue
HAaCTOAIICTO BPEMCHU +Cy1].leCTBI/ITeJ'ILH06”, « NpUIaCTUC HACTOAIICTO BPEMCHU +
[IPUYAaCTUE HACTOAIIET0 BPEMEHU + CYHIECTBUTEIBHOE “  npuyactue
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HACTOSIIETO BPEMEHM + CYLIISCTBUTEJIBHOE + MPEAIOr + IpuiIararejabHoe +
CYILLECTBUTENIbHOE”, “TIpUYacTUE HACTOSILEr0 BPEMEHU + CYIIECTBUTEIbHOE +

opeulor  +  CyWECTBUTENBbHOE”,  “CyHIeCTBUTEIbHOE +  mOpemior +
CYILLECTBUTENIbHOE”, “ MpUYACTUE HACTOSILEr0 BPEMEHHU + CYIIECTBUTEIbHOE +
CYILLECTBUTENIbHOE, ‘“‘CyLIECTBUTEIbHOE + TepyHAuN’, ‘“NpuiaraTelibHOE -+
CYLIECTBUTEIIBHOE + CYyLIECTBUTENbHOE , “IOpuiararelbHOe + IPUYACTHE
HACTOAILEr0  BpPEMEHM +  CyIIeCTBUTENIbHOE”,  “OpuiarareibHoe  +
CYLIECTBUTEIbHOE + Ipemior + mpUYacTHE HACTOAILIEr0 BpeMeHH +
CYLIECTBUTENIbHOE”, “IpuiiaratelbHOe + CyIIECTBUTEIbHOE + Tpeayor +

CYIIECTBUTENILHOE + COIO3 + CYIIECTBUTEIBHOE + CYIIECTBUTEIBHOE”,
“mpwiiaraTeapHOE + CYIIECTBUTEIBHOE + MpemIor + MpuiararesibHoe +
CYILLECTBUTENIbHOE”, “NpUJIaraTeIbHOE + CYLIECTBUTEIBHOE + CYILIECTBUTEIbHOE
+ cyllecTBUTENbHOE”, “IpuiiaraTelbHOE + CYIIECTBUTENbHOE + Mpemior +
CYHIECTBUTEIBHOE + CYIIECTBUTEIBHOE + COHO3 + CYIIECTBUTEIBHOE ,
“mpuiaratenbHOe + MpUiaraTeabHOE + CyIIECTBUTENBHOE, “NpuiarareiabHoe +
CYILIECTBUTEIBHOE + COIO3 + CYHIECTBUTEIbHOEC + IIpUlaraTeiibHOEC +

CYHIECTBUTENBHOE”,  “CYHNIECTBUTEIBHOE + TMpemior + MOpuiIararelbHOE
+CylIecTBUTENBHOE”, “IpUYacTHE MPOLIEAIIEr0O BPEMEHHM + IpUYACTHE
HaCTOSIIEr0  BPEMEHM 1+  CYHIECTBHUTENBHOE”,  “CyNIECTBUTENIBHOE  +

MpuJlaraTebHOE + CYIIECTBUTEIBHOE, “CYNIECTBUTEIBHOE + CYIIECTBUTEIHHOE
+ co103 + CyIIECTBUTENBbHOE”, “CYIIECTBUTEIBHOE + CYIIECTBUTEIBHOE + IPEAJIOT
+ cylecTBUTENbHOE”, “NpUYacTHE MPOUIEAIIEr0 BpEMEHU + CYIIECTBUTEIBHOE +
CYILIECTBUTENIbHOE + TMpUYacTHE HACTOALIETO BPEMEHU + CYIIECTBUTENIbHOE”,
“mpunaraTenbHOe + TepyHAMI, “‘IpuiaraTeabHoe + TpuiaratelbHoe +
MpUYaCTHE MPOLIEAIIEr0 BPEMEHU + CYIIECTBUTENIbHOE”, ‘“‘IpuiaratejibHoe +

MpUYaCTHE MPOMIEAINIEr0 BPEMEHU + CYHIECTBUTEIbHOE”, “ryiaroia + riaroi’,

“MEeCTOMMEHHE + CYIIECTBUTEIIbHOE + mpuiarareyibHoe”, “MecToMMeHue +
CYHIECTBUTEIBHOE + CYIIECTBUTENbHOE”, ‘NIpuiarareibHoe + Ccow3 +
npujiaratesibHoe”, ‘“‘CyIIeCTBUTEIbHOE + CYIIECTBUTEIbHOE + TepyHIun”,

“mpunarareiabHoe + MpuiiaraTesbHOe + CYHIECTBUTENBbHOE + CYIIECTBUTENbHOE ,
“mpunaraTeabHOe + CYIIECTBUTEIBHOE + TepyHIuW’, “TrepyHIuil + mpemior’,
“mpuyacTue MPOIICANIEr0 BPEMEHH + CYIIIECTBUTEIBHOE + CYIECTBUTEIIHHOE”,
“mpuyacThe IMPOLISAIIEr0 BpPEeMEHM + TepyHIul’, “CyllecTBUTENbHOE +
MpUYacTHE MPOLIEAIIET0 BPEMEHHM + TepyHIul’, “IpuyacTHe MPOLIEIIIEro
BpEMEHU + TpujaratelbHoe + TpuiarateJbHoe + CYIIEeCTBUTEIbHOE”,
“CyllleCTBUTENBHOE + Mpeajor + mpuiaraTeslbHOe + TepyHauil”, “npuyactue
MPOLIEAIIEr0 BpEeMEHH +  CYHIECTBUTENBHOE +  CyIIECTBUTEIbHOE +
CYLIECTBUTENbHOE”, “NpuiarareiabHoe + TepyHIAUd + CYHIECTBUTEIBHOE,
“mpuiarateiabHoe + repyHauil + npuiaraTesbHOE + CYyIIECTBUTEIbHOE™, “Taron
+ CyIIeCTBUTENBHOE”, “UUCINTENBHOE + CYIIECTBUTENBHOE + CYIIECTBUTENBHOE,
“4quCcIUTeNbHOE + CYILIECTBUTENBHOE, “Tiaroi + mpemior’, “duciuTenbHoe +
YUCIUTENIIBHOE + CYHIECTBUTENBbHOE”, “UdUCIUTENbHOE + CYIIECTBUTENbHOE +
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MpuYyacTUe  MPOILIEAINIET0 BpeMEHW,  “CyIIECTBUTENIbHOE +  mpeior”,
“CyIIeCTBUTENIHHOE + COI03 + CYIIECTBUTENIBbHOE + CYIIECTBUTENIbHOE”, “TIaroi +
Mpeior + mpuiarareabHoe”, “puiarareabHoe + repyHIuN + CYIIECTBUTEIbHOE
+ cyliecTBUTENbHOE”, “TIIAaro + mpuiaraTeabHOe + CYIIECTBUTEIBHOE .

CTpyKTypHBIE MOJEIM COCTaBHBIX TEPMHUHOB — CJIOBOCOYETAHUU
WILTIOCTPUPYIOTCS HUXKE!

Pr + N (mpemtor + cymiectButensHoe): against the grain.

N + Pr (cymectBurensroe + mpemror): focus in, focus out.

A+N (mpunararenbHoe + cymiectBuTenbpHOe): abnormal Magoo, active buyer,
active member, active search, active subscriber, adequate sample, affordable
method, alternate delivery, alternate sponsorship, alternative media, ambiguous
statement, automatic dialer, automatic renewal, automatic reorder, average
frequency, back cover, bad debt, baronial envelope, basic network, basic price,
bimetal plate, bimodal distribution, black book, blind headline, blind image,
brown goods, capital letter, captive market, cold color, comprehensive layout,
demographic edition, descriptive model, green book, local program, local rate.

N + Pr + N (cymectButensHoe + npemsor + cymecrBurensHoe): affidavit of
performance, agency of record, analysis of variance, call to action, cash with
order, change of address, cost per order, cost per subscription, cycles per second,
depth of exposure, depth of field, diffusion of innovation, expansibility of
demand, focus of sale, front of book.

N + Pr + A+ N (cymecTtBureiapbHOe + MpemIor + mpuaaraTeabHOe
+cymectButensuoe):  area of dominant influence, Association of National
Advertisers.

N + N (cymecrtBurensHoe + cymectButensHoe): accordion fold, accordion
insert, account conflict, account representative, account supervisor, acetate proof,
acquisition cost, action device, action program, address correction, address
hygiene, adopter categories, adoption process, advance canvass, advance renewal,
advance start, afternoon drive, agate line, agency commission, agency group,
agency network, agency recognition, agent reinstate, air date, alpha error,
amplitude modulation, animation camera, animation stand, answer print, area
selection, attitude study, attribution theory, bonus plan, book paper, bottle hanger,
boutique agency, branch store, brand attitude, involvement device.

N + A (cymecTBuTeIBHOE + IpUIIAraTesIbHOE): accounts receivable.

N + P1 + N (cyuectButensHoe + NIpUYacTHE HACTOSIIETO0 BpeMeHU +
cymectBurenbHoe): address coding guide, magazine advertising bureau.

P2 + N (mpuyactue mpoIieanero BpeMeHu + cyiiecTBUTeIbHOE): advertised
price, affiliated chain, affiliated retailer, affiliated wholesaler, aided recall,
attached mail, certified mail, compiled list, completed cancel, computerized
composition, computerized markup, condensed type, controlled duplication,
delayed broadcast, delayed start, derived demand, duplicated audience, earned
income, earned rate, etched plate, faced mail, finished art, fixed field, gummed
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label, identified renewal, identified transaction, informed choice, learned drives,
limited distribution.

N + N + P2 (cymecrButenapbHOe + CYHIECTBHTEIBHOE + NpUYACTHE
npomeniiero Bpemenu): address correction requested; carrier route qualified.

P1 + N (mpuyactue HacTosIIero BpeMeHu + cylectBuTenbHoe): Advertising
Age, advertising agency, advertising allowance, advertising appropriation,
advertising contract, Advertising Coucil, advertising manager, advertising reserve,
advertising weight, blanking paper, buying committee, buying criteria, buying
decision, buying incentive, checking copy, composing stick, dampening system,
distributing rollers, duplicating film, dwelling unit, editing house, establishing
shot, flying paster, forecasting model, forgetting rate, incoming mail, learning
theory, loading deal, mailing machine, mailing piece.

Pl + A +N (npuyacthe HACTOSIIErO0 BpPEMEHH + MpuiarateinbHoe +
cymecTBuTenbHoe): diminishing marginal utility.

Pl + P1 + N (npuuyactue HACTOSIIEro BPEMEHH + MPHYACTHE HACTOSIIETO
BpeMeHH + cymectButenbHoe): Advertising Checking Bureau.

P1 + N + Pr + N (mpuuactue HacTOSIIEro BpEeMEHH + CYIIECTBUTEIbHOE +
npetor + cymectBuTensHoe): Advertising Association of the West, Advertising
Federation of America.

P1+ N+ Pr+ A+ N (mpuyacTre HaCTOSIIEr0 BpeMEHH + CYIIEeCTBUTEIbHOE +
mpetor + mpuiararenbHoe + cymiectButenbHoe). Advertising Club of New
York, Advertising Women of New York.

Pl + N + N (mpuuacthe HACTOSIIEro BpPeMEHH + CYIIECTBHUTEIbHOE +
cymectButenbHoe): advertising record sheet, Advertising Research Foundation,
buying power index, falling demand state.

N + G (cymectBurenbHoe + repyHamii): advocacy advertising, analogy
advertising, batch processing, block programming, brand switching, card
punching, catalog merchandising, circulation modeling, consumer advertising,
continuity advertising, cross merchandising, desktop publishing, factory pricing,
image advertising, leader pricing, list cleaning.

A + N + N (mpunararenbHOe + CyIIECTBHTEIBHOE + CYIIECTBUTEILHOE):
Agricultural Publishers Association, allowable order cost, American Family
Publishers, American Research Bureau, analytical marketing system, auxiliary
service facility, average profit margin, bad debt allowance, blind product test,
commercial code number, commercial integration charge, complementary color
removal, direct response agency, direct response television, dual channel market,
economic order quantity, full demand state, independent television market.

N+N+N (cymeCTBHTenLHoe + cymiecTBUTeNIbHOE *+ cymeCTBHTeJILHoe):
airport mail facility, area distribution center, art directors club, bar code sorter,
block group selector, brand development index, Brand Names Foundation,
business reply envelope, business reply mail, carrier route sack, cash field agent,
catalog sales projection, customer service representative.
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N + N+ N + N (cymectBuTenbHoe + CyIIeCTBUTENBHOE + CYIIECTBUTEIBHOE
+ cyImecTBUTENBHOER): carrier route information system.

N + A + N (cymecrtBuTenpHOE + MpHaraTelbHOE + CYHMIECTBUTEIBHOE):
assistant art director, associate creative director.

Num + N + N (uuciurensHoe + cymiecTBUTEIbHOE + cymecTButTenbHOe): 800-
number promotion, five-digit direct, five-digit sack, four-color process, four-line
address.

Num + Num + N (uucnurensHoe + guciauTenbHoe + cymecTBuTeabHoe): fifty-
fifty plan.

Num + N (uucourensHoe + cymiectButensHoe): 800 portability, eight-
millimeter, first class, first cover, four-color, fourth class, fourth cover.

Num + N + P2 (uucnmurenbHOe + CYIIECTBHTEIBHOEC + TIpUYACTHE
npomeniiero Bpemenn): five-digit qualified.

A + Pl + N (npumararenbHoe + TpPUYACTHE HACTOSIIETO BpeMeHH +
cymectButenbHoe): American Advertising Federation, American broadcasting
company, Canadian Broadcasting Corporation, Educational Broadcasting
Corporation.

A + N + Pr + P1 + N (mpunararenbHoe + CyIIECTBUTEIbHOE + Tpemior +
MpUYaCcTHE HACTOSIIEr0 BPEMEHHU + cyiiecTBUTEIbHOE): American Association of
Advertising Agencies.

A+ N+ Pr+ N+ Con + N + N (nmpunaratenpHoe + CyIIECTBUTEIbHOE +
MpeIoT + CYIECTBUTEIBHOE + COI03 + CYIIECTBUTEIBHOE + CYIIECTBUTEILHOE):
American Federation of Television and Radio Artists.

A+ N+ Pr+ A+ N (mpunararenpHoe + CyIIeCTBUTENIbHOE + Tpemjior +
npuaraTensHoe + cyriectsutensHoe): American Guild of Musical Artists.

A + N+ N + N (mpumararenbHoe + CYIIECTBUTEIBHOE + CYIIECTBUTEIbHOE +
cymecrButenbroe): American Newspaper Publishers Association, automatic
interaction detector analysis, direct access storage device.

A+ N+ Pr+ N+ N+ Con + N (mpunarareiibHoe + CyImIECTBHTEIbHOE +
IpeAsIor + CYIIECTBUTEIBHOE + CYIIECTBUTEIBHOE + COI03 + CYIIECTBUTEIBHOE):
American Society of Composers, Authors and Publishers.

A + A + N (mpumararenbHoe + mpujaraTelbHOE + CYIIECTBHUTEILHOE):
American Statistical Association, Canadian postal code, European Economic
Community, Federal Trade Comission.

A+ N + Con + N + A + N (mpunararenbHoe + CyIIeCTBHTENbHOE + COM03 +
CYIIECTBHUTENIbHOE + MpUiIaratesibHoe + cymiectBuTebHOe): American Television
and Radio Commercials Festival.

A + A + P2 + N (mpwiaratenpHoe + MpuiarateJbHOe + IPUYACTHE
MPOIIIE/IIEro BpeMEHH + CyIecTBUTEIbHOE): average net paid circulation.

P2 + P1 + N (mpuyacTue mpoOLICANIEro BPEMEHH + MPUYACTHE HACTOSIIETO
BpPEMEHH + cyliecTBUTeNbHOE): assigned mailing date.
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P2 + N + N (mpuuactie mpoIIeIIEro BPEMEHH + CYIIECTBUTEIBHOE +
cymiectButenbHoe): centralized postage payment, computerized page makeup,
detached mail unit, hidden camera commercial, integrated color removal.

P2 + N + N + N (mpruactue mpouieanero BpeMeHl + CyIIeCTBUTEIbHOE +
cymiecTBuTeNibHOe +  cymiectButenabHoe):  deferred  subscription  income
recognition.

P2 + A + A + N (mpuuactue mpoIIeaNIero BpeMeH! + mpujarareinbHoe +
npuiararenpHoe + cymiectutenbHoe): consolidated metropolitan statistical area.

N + N + Con +N (cymecrBuTenpHOE€ + CYIIECTBHUTENBHOE + COIO3 +
cymiecTBUTENbHOE): attitudes, interests, and opinions.

N + N + Pr +N (cymecTtButenbHOe + CYIIECTBUTEIbHOE + Tpemior +
cymecrButenbroe): Audit Bureau of Circulations, Directors Guild of America,
dollar value per order.

P2 + N + N+ P1 + N (mpuuactue mpoIiemnero BpeMeHH + CyIIeCTBUTEIILHOE
+ CYIIECTBHUTEIIBHOE + MPUYACTHE HACTOAIIECTO BPEMEHH + CYIIECTBUTEIHHOE):
automated business mail processing system.

A + G (npunmaratenpHoe + rTepyHmuii): automatic merchandising, blind
embossing, comparative advertising, cooperative advertising, corporate
advertising, deceptive advertising, defensive spending, digital broadcasting,
dimensional marketing, direct marketing, directory advertising, double spotting,
dual addressing, electronic marketing, financial advertising, financial modeling,
fine etching, full showing, green marketing, incremental spending, international
advertising, joint venturing.

N + Pr + A + G (cymecrBuTensHoe + Mpemior + MpuiarareibHoe +
repynauii): Corporation for Public Broadcasting.

N + N + G (cymecTBuTenpHOE + CYIIECTBUTECIBHOE + TepyHauii): business
paper advertising, carrier route coding, freight allowance pricing.

A + P2 +N (mpunararenpHoe + TpUYACTHE MPOMIISANICIO BpPEeMEHH +
CyIeCTBUTENIbHOE): average paid circulation.

V + V (rmarou + riaron): bait and switch.

V + A + N (rmaron + npuiaratensHoe + cymectBureasHoe): Kill bad name.

V + N (rmaron + cymectBurensHoe): duplicate elimination.

V + Pr (rnaron + nmpemsior): fade in, fade out.

V + Pr + A (rmaron + npezutor + npunararesibHoe): go to black.

Pron + N + A (MecTtouMeHHe + CYIIECTBUTEILHOE + MpHiararesibHoe): best
time available.

Pron + N + N (MecTtouMmeHue + CyIIECTBHTEILHOE + CYIIECTBUTEIBHOE):
Better Business Bureau, better offer complaint.

A +Con+ A (mpunaratensHoe + coro3 + npuiarateasHoe): black and white.

A + N + G (mpunararenbHOoe + CymlecTBUTEIbHOE + TrepyHauid): captive
product pricing, direct response advertising, electronic data processing.
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A + G + N (npunararensHoe + repyHmuii + cymectBurensHoe): Direct
Marketing Association, International Advertising Association.

A + G + N + N (npunaratenbHoe + TepyHAWil + CyllecTBUTENbHOE +
cymiectButenbHoe): International Advertising Film Festival.

A + G + A+ N (npuiaratenpHoe + TepyHOuid + mpuiararenbHoe +
cymiectButenbroe): Direct Marketing Educational Foundation.

G + Pr (repynamii + npeior): casting off.

P2 + G (mpuwactue mpomenniero BpemMeHu + repynaui): classified
advertising, combined mailing, concentrated marketing, customized marketing,
deferred billing, differentiated marketing, integrated marketing.

A + A+ N + N (nmpunararenbHoe + mpuiarateabHoe + CyIIECTBUTEIbHOE +
cymecrutenbroe): Canadian National Distribution Guide.

N + P2 + G (cymectBuTenpHOE + TMpHUYAacTHE TPOUICIIIETO BPEMEHH +
repyHauii): computer integrated manufacturing.

N + Con + N + N (cymecrBuTenpHOEe + COI03 + CYIIECTBUTEIbHOE +
cymecrutensroe): food and drug administration, food and drug index.

B anrnumiickoii TEpMUHOJIOTMM MapKETUHIa HEpPEeNKU ciydau (popMHpOBaHUS
COCTaBHBIX TEPMHHOB Ipu momomu «aeduca»: above-the-line cost, across-the-
board, ad-a-card, add-on-sale, ad-noter, agency-produced program, air-bubble
packing, all-inclusive study, alternate-bundles run, area-by-area allocation,
audience-participation program, awareness-trial-repeat, back-to-back
commercials, bad-risk file, bait-ad, below-the-line cost, bind-in, business-to-
business advertising, buy-or-die message, call-back, camera-ready, by-product,
cast-coated, catching-up, cease-and-desist order, closed-circuit television, close-
up, design-for-response, die-stamping, double-decker, euro-ad, friend-of-a-friend,
hi-fi, key-to-tape.

s BBIMICYIIOMAHYTBIX ITPUMEPOB BHIHA pa3jIMdHasd 4aCcToTa paCIlipoCTpaHCHUSA
COCTaBHBIX TCPMUHOB, BEIPAXKCHHBIX CIIOBOCOYCTAHUSAMMU. Haubomb1ieii yactoroit
yHoTpeOJICHHUS XapaKTePHU3yIOTCs TePMUHBI-clIoBocoueTanus Tuna P2 + N; N + Pr
+ N; A+N; N+ N;: P1+ N; N+ G; A+ N+ N: N+ N+ N; A+ G. Ocranbusie
MOJCIN COCTABJIIAOT HEOOJIBIIIOE KOJIUYECTBO.

B anrimiickom s3bpIke HET YETKOW T'paHMIIBI MEXKIY OOLIeyNnOTpeOUTEIHbHOM
JIGKCUKOH H CH@HH&J’IBHOFI TepMHHOHOFHeﬁ. 3aqaCTy10 B OCHOBE aHIIIMHCKOIO
TCPpMHUHA JIC)KUT MeTa(l)oyHOTpe6neHHe CJIOBa 061uer0 3HA4YCHUA.

3aMeueHHbBIE B pe3yjibTaTe aHaJIn3a CBCACHUA (6] CHGI.II/I(i)I/I‘lHOCTI/I u
L[eJ'IeCOO6p33HOCTI/I B 06paSOBaHI/II/I u Q)YHKHHOHI/IpOBaHI/II/I TCPMHUHOB MApPKCTHUHI'A
6y,ZLYT 6HaFOHpHHTCTBOBaTB nocjaeaAyromemMy pa3sBUTHO TEPMUHOBCACHHUA U
TepMUHOTpaduH.
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