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Abstract: This article analyzes the development of tourism infrastructure
in Samarkand and Jizzakh regions, comparing them and exploring improvement
directions based on international innovative marketing practices. The research
identifies the existing potential and challenges of these regions and proposes
innovative solutions based on leading foreign experiences.
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Annotatsiya: Ushbu maqolada Samarqand va Jizzax viloyatlarining turizm
infratuzilmasi rivojlanishi taqqoslanib, xalqaro innovatsion marketing tajribalari
asosida takomillashtirish yo‘nalishlari tahlil gilingan. Tadqgiqot natijalariga ko‘ra,
hududlarning mavjud salohiyati va muammolari aniglangan hamda xorijiy ilg‘or
tajribalar asosida innovatsion yechimlar taklif etilgan.

Kalit so‘zlar: turizm infratuzilmasi, innovatsion marketing, raqamli
texnologiyalar, brend, turistik mahsulot, xalqaro tajriba

AHHoOTauus: B laHHOH cTaTbe aHAJU3UPYETCS PAa3BUTHE TYPUCTHUYECKOHN
MHOpacTpyKTypbl B CaMapKaHACKON U JPKM3aKCKOW 06J1acTsIX, MPOBOAUTCS UX
CpaBHEHME W HCCIeAYHTCS HalpaBJeHUs COBEpPIIEHCTBOBAHUS Ha OCHOBE
MeXAYHapOoAHbIX MHHOBAIMOHHbIX MAPKETUHTOBbIX PAKTUK. B HccieoBaHUU
BBISIBJISIETCS CYyLIeCTBYHOUIMM MOTEHLHaJl U Npo6JieMbl 3THUX PETrHOHOB U
NpeAJaraloTCs MWHHOBALMOHHbIE pelleHHs, OCHOBaHHble Ha IepeJj0BOM
3apy6eXxHOM OTbITE.

KinwueBsbie cioBa: Typuctudyeckasgs HHQPACTPYKTypa, UHHOBALMOHHBIN
MapKeTHHT, LUPpPOBble TEXHOJOTHUH, OpPEHAUHI, TYPUCTUYECKHUU MPOAYKT,

MEXJyHAPOAHBIN OIBIT

INTRODUCTION

In the contemporary global landscape, tourism has emerged as one of the
most dynamic and rapidly expanding sectors of the world economy, consistently
demonstrating remarkable growth and resilience. This industry not only
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contributes significantly to economic development but also plays a crucial role
in cultural exchange, international understanding, and sustainable development.
In Uzbekistan, the development of tourism has been identified as a strategic
priority, with the government implementing comprehensive reforms and
initiatives to unlock the country’s vast tourism potential.

However, a critical challenge facing Uzbekistan’s tourism sector is the
notable disparity in infrastructure development across different regions. This
uneven development has created a significant imbalance in tourist distribution
and economic benefits. Particularly striking is the contrast between Samarkand
and Jizzakh regions, where despite their geographical proximity and rich
historical-cultural heritage, they demonstrate markedly different levels of
tourism infrastructure development and visitor attraction capabilities [1].

The current tourism landscape demands not just physical infrastructure but
an integrated approach that combines traditional development with innovative
marketing strategies and digital solutions. This necessity has become even more
pronounced in the post-pandemic era, where tourist expectations and behaviors
have undergone substantial changes, requiring destinations to adapt and
innovate their offerings and marketing approaches.

This article aims to conduct a comprehensive comparison of tourism
infrastructure between Samarkand and Jizzakh regions, with a particular focus
on identifying gaps and opportunities. Furthermore, it seeks to develop strategic
recommendations for infrastructure improvement based on successful
international innovative marketing practices, considering the unique
characteristics and potential of each region.

METHODOLOGY AND LITERATURE REVIEW

This research employs a comprehensive methodological framework
combining quantitative and qualitative approaches to analyze the tourism
infrastructure development in Samarkand and Jizzakh regions. The methodology
encompasses statistical data analysis, comparative analysis, and systematic
literature review designed to ensure a thorough and systematic investigation of
the research objectives.

The study primarily draws on official statistical data from the Statistics
Agency of the Republic of Uzbekistan, which provides detailed insights into the
current state of tourism infrastructure in both regions. This data reveals
significant disparities in tourism development between Samarkand and Jizzakh
regions, with Samarkand having 265 hotels and similar accommodation facilities
compared to Jizzakh'’s 41 facilities in 2023 [1].
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Tuxliev’s research on tourism infrastructure development prospects in
Uzbekistan emphasizes the need for systematic approaches to regional tourism
development, particularly highlighting the importance of balanced
infrastructure growth across different regions [2]. His work provides valuable
insights into the specific challenges and opportunities facing Uzbekistan’s
tourism sector.

The theoretical framework of this study is further supported by Alimova’s
comprehensive analysis of regional tourism development strategies in
Uzbekistan, which offers detailed perspectives on the disparities in tourism
infrastructure development across different regions [3]. Her research
particularly emphasizes the need for innovative approaches to infrastructure
development in less-developed tourism regions.

International perspectives on tourism infrastructure development provide
important comparative insights. Smith and Brown’s work on digital
transformation in tourism infrastructure highlights the crucial role of
technological innovation in modern tourism development [4]. Similarly,
Morozov and Morozova’s research provides valuable insights into digital
transformation of tourism infrastructure in post-Soviet countries, particularly
relevant for understanding the context of Uzbekistan’s tourism development [5].

Mustafayeva’s comparative analysis of tourism infrastructure development
in Central Asian countries offers important regional context, particularly
regarding the development of historically significant areas [6]. Her work
demonstrates the importance of considering regional specificities while
implementing international best practices.

The literature review reveals a significant research gap regarding the
application of innovative marketing strategies to regional tourism infrastructure
development in Uzbekistan, particularly in regions with varying levels of
development like Samarkand and Jizzakh. This gap provides the foundation for
the current research’s focus on comparing these regions and developing
strategic recommendations based on international best practices.

The methodological approach of this study allows for a comprehensive
analysis of both quantitative data regarding infrastructure development and
qualitative aspects of tourism development strategies. This combined approach
provides a robust framework for developing practical recommendations for
improving tourism infrastructure in both regions.

RESULTS AND DISCUSSION
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The analysis of tourism infrastructure development in Samarkand and
Jizzakh regions reveals significant disparities in both quantitative and
qualitative aspects. This section presents detailed findings regarding the current
state of tourism infrastructure in both regions and discusses potential
applications of innovative marketing strategies based on international
experience.

Samarkand region demonstrates substantially more developed tourism
infrastructure compared to Jizzakh. According to 2023 statistics, Samarkand’s
265 hotels and similar accommodation facilities represent a robust hospitality
sector capable of serving large tourist flows. The presence of 136 tourist firms
and organizations indicates a well-developed tourism service market, while 42
specialized accommodation institutions suggest diversity in accommodation
options [1].

In contrast, Jizzakh region’s infrastructure remains relatively
underdeveloped, with only 41 hotels and similar facilities, 12 tourist firms, and
29 specialized accommodation institutions. However, this disparity also
represents significant growth potential for Jizzakh, particularly in developing
specialized tourism products that could differentiate it from more established
destinations like Samarkand.

The qualitative analysis reveals that Samarkand’s infrastructure benefits
from its historical status as a major tourist destination, with well-established
international connections and a recognized brand. The region has successfully
leveraged its UNESCO World Heritage sites and cultural attractions to develop
supporting infrastructure. Meanwhile, Jizzakh'’s infrastructure development has
focused more on domestic tourism and nature-based attractions, though this
sector remains underutilized [7].

Analysis of international experience suggests several innovative marketing
approaches that could benefit both regions:

Digital Infrastructure Development: Leading tourist destinations have
successfully implemented comprehensive digital solutions to enhance tourist
experiences. Virtual reality tours of historical sites in Samarkand could attract
potential visitors, while interactive digital maps and mobile applications could
help tourists navigate both regions more effectively [8]. Jizzakh could
particularly benefit from digital platforms showcasing its natural attractions and

adventure tourism potential.
Social Media and Content Marketing: Contemporary tourism marketing
increasingly relies on user-generated content and social media influence.
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Samarkand has already established a strong social media presence, but could
benefit from more targeted content marketing strategies. Jizzakh has significant
opportunity to develop its digital presence, particularly in adventure tourism
and eco-tourism niches [9].

Experiential Tourism Development: Both regions show potential for
developing experiential tourism products. Samarkand can enhance its cultural
tourism offerings through interactive historical experiences, while Jizzakh can
develop unique nature-based and adventure tourism products. International
experience suggests that such specialized offerings can help develop supporting
infrastructure organically [10].

Brand Development and Positioning: While Samarkand benefits from
strong brand recognition, Jizzakh needs to develop a distinctive brand identity.
International examples suggest that successful regional tourism brands often
focus on unique experiences rather than competing directly with established
destinations [5].

Infrastructure Integration: Smart tourism infrastructure integration,
following examples from leading international destinations, could benefit both
regions. This includes:

v Integrated transportation systems

v Smart city technologies for tourist information
v Digital payment systems

v Environmental monitoring systems

v Virtual and augmented reality experiences

The research also indicates that successful tourism infrastructure
development requires balanced attention to both physical and digital
infrastructure. Many international destinations have successfully used digital
platforms to compensate for physical infrastructure limitations, particularly in
emerging tourist regions [6].

Table 1:

Comparative Tourism Infrastructure Indicators (2023)
Indicator Samarkand | Jizzax Gap Analysis
Hotel d

e | M 265 41 -224
Accommodation
Tourist Firms 136 12 -124
Forei Tourist
oreign ourists | . 49 113
(thousands)
f\?-\f&n‘; < 'rf“«‘"\f&/ﬂ,’?’:‘
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Spe-Cl-a.llZCd Tourism 42 29 13
Facilities

Digital Booki

igita ooking Systems 68 23 45
(%)

Touri '

ourist Information 1 3 9
Centers

The detailed analysis of these indicators reveals several critical patterns in
regional tourism development. First, there is a significant disparity in basic
tourism infrastructure, with Samarkand outperforming Jizzax by substantial
margins across all key indicators. However, this gap also represents significant
growth potential for Jizzax region.

Table 2:

Tourism Economic Impact Analysis (2023)
Economic Indicator Samarkand Jizzax
Tourism GDP Contribution (%) 12.0 3.0
Direct Employment (thousands) 25.4 4.8
Average Tourist Stay (days) 3.2 1.5
Tourism Revenue (billion UZS) 458.6 82.3
Investment  in Infrastructure
(billion UZS) 156.2 347
Small Business Share in Tourism 453 291
(%)

The economic impact analysis shows that tourism’s contribution to regional
GDP varies significantly between the regions. Samarkand’s 12% contribution
demonstrates the sector’s maturity, while Jizzax’s 3% indicates substantial room
for growth. This difference is reflected in employment figures, with Samarkand’s
tourism sector employing over five times more people than Jizzax’s.

Particularly noteworthy is the disparity in digital infrastructure adoption.
While 68% of Samarkand'’s tourism businesses use digital booking systems, only
23% of businesses in Jizzax have implemented such systems. This digital gap
represents a critical area for development, as modern tourists increasingly rely
on digital platforms for travel planning and booking.

Investment patterns also show significant differences, with Samarkand

attracting nearly five times more infrastructure investment than Jizzax.
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However, this disparity presents an opportunity for Jizzax to learn from
Samarkand’s development experience and potentially implement more efficient,
modern solutions from the outset.

The data also reveals interesting patterns in tourist behavior, with visitors
staying significantly longer in Samarkand (3.2 days) compared to Jizzax (1.5
days). This difference in stay duration directly impacts economic benefits and
suggests a need for Jizzax to develop more attractions and activities to extend
tourist visits.

The small business participation rate in tourism activities shows another
important gap, with Samarkand’s 45.3% compared to Jizzax's 22.1%. This
indicates potential for developing entrepreneurship opportunities in Jizzax’s
tourism sector, particularly in areas such as hospitality, guided tours, and local
craft production.

These findings suggest that while both regions face different challenges,
targeted development strategies focusing on infrastructure, digital adoption, and
small business development could help bridge the current gaps while
maintaining each region’s unique character and appeal.

CONCLUSION

The comprehensive analysis of tourism infrastructure development in
Samarkand and Jizzakh regions reveals both significant challenges and
promising opportunities for growth and improvement. The stark contrast
between these regions’ tourism infrastructure highlights the need for targeted,
strategic interventions that can help balance regional tourism development
while maintaining each area’s unique character and appeal.

Based on the research findings, several key strategic recommendations
emerge for sustainable tourism infrastructure development:

1. Infrastructure Enhancement: Jizzakh region requires substantial
investment in basic tourism infrastructure, particularly in expanding its
accommodation capacity and professional tourism services. This development
should be planned systematically, learning from Samarkand’s experience while

avoiding potential overcrowding and sustainability issues.

2. Digital Integration: Both regions would benefit from comprehensive
digital transformation of their tourism services. This includes implementing
advanced booking systems, virtual tourism experiences, and integrated digital
marketing platforms that can help showcase their unique offerings to a global
audience.
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Brand Development: Each region needs to develop and maintain a
distinct tourism brand identity that reflects its unique characteristics and
appeals to specific target markets. Samarkand can build on its strong historical
brand, while Jizzakh can develop its eco-tourism and adventure tourism
potential.

4, Product Diversification: Both regions should work on diversifying
their tourism products, with particular attention to developing sustainable
tourism options that can attract various tourist segments and extend the
average length of stay.

5. Capacity Building: Significant investment in human resource
development is essential, focusing on improving service quality, digital literacy,
and marketing capabilities among tourism sector workers.

These recommendations, if implemented with proper consideration of local

conditions and global best practices, can contribute significantly to balanced
regional tourism development and help establish both regions as competitive
tourism destinations in the international market.
Future research should focus on monitoring the implementation of these
recommendations and their impact on regional tourism development, as well as
investigating additional innovative approaches that could further enhance the
tourism infrastructure in both regions.
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