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The comparative study of rhetorical aspects of speech culture in the English
and Uzbek languages is critical for improving and developing learners' knowledge,
abilities, and experience with linguistic methods pertaining to both languages. It is
quite difficult to comprehend and justify professionals, particularly leaders and heads
who are unable to communicate their thoughts freely and lack fluency, eloquence,
and correctness in speaking in their home tongue. This concept emphasizes the
significance of knowing the secrets of speech culture and the art of public speaking
in today’s world.

There are two interpretations of the term rhetoric. Rhetoric is primarily a topic
that studies the foundations of public speaking. It is also characterized as a feature
that, in theory, discloses any type of expressive and outstanding speech.

This paragraph conceptually analyzes various approaches to the term gender
by local and international researchers. Gender, in our opinion, is a reflection of men’s
and women’s world views, culture, and ettequete in their speech and language. The
linguistic strategies that have a big part in diminishing the efficiency of women’s
speaking are examined in this paragraph in both English and Uzbek.

In both languages women achieve a speech efficiency by pleasing, asking
politely (Please, Geordie, just for me, Geordie / XamuOa 60Hy éwrnu Ky3rnapuHu
XymoroHza mukdu. Murnab unmuxo Kundu: “By kaHOau kypaynuk?”). They use
repetition, exclamatory sentences in their speech (will you enter... will you be there...
Geordie... please, Geordie [...mycynmoHnap! by kaHdau kypeaynuk? MeH 6onamHu
Xxaeh-xamapea KaHOau mauwsnab kemeaumeH, mycynmornap!; Will you be there,
Geordie? /| Haxomku XuHOucmoHHU 6ymyHnad mapk amcak? Please, Geordie! |
Unmumoc, acanum'). Expressiveness is gradually increased in their speech (You
must win. You must beat that Weber. | shall wish it with all my heart! | want you to
win, Geordie /...meHuUH2 dunumda KaH4a op3yrnap 6op 30u... 3opa yriumu3 xam wy
Mamriakamea YuH ¢hap3aHONuUK XxusMamuHu Kusica. Haxomku 6y op3ynap 6apu ryd
yukcal).
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Women of the both nations try to express their speech politely and softly, this
way expressiveness in their speech is increased. In persuading they use terms of
endearment, praising words (laddie — nvrntya, darling — asmusam, you are very
beautiful tonight — cu3 GyryH xyga xam rysancu3 kabu). While using terms of
endearment English women in major cases use noun phrases, Uzbek women use
verbal phrases additional to noun phrases (such as my love, sweet, honey / XXoHUM,
aunaHadu, ypaunad).

They often use paralinguistic means such as crying, pleasing (“Have a mercy
on me”, she said cring / Xamuda 60Hy €wrnu Ky3napuHu XymotoHea mukou. Nurnab
unmuo Kumnou...).

They also achieve a speech efficiency by giving advice (You must be very
gentle, David. Now you must try to bring each other happiness. Marrige is full of
difficulties, David / bonam, ykanapuHaea doum ubpam 6yrnauH, CeH KammacaH,
yrnapHu 0oumo myfpu dyrnea bownacuH, XoH 6onam. MeH sHOu kekcaliub Kornoum...).
This linguistic phenomenon is mostly used in Uzbek women’s speech. They make
very long sentences while giving advice and express their speech in whole texts.
They remind the patterns taken from narrated stories and the religious book Hadis
(such as XaducOa wyHOau OeuurnezaH...,, KypboHOa 6yHOau O0eb €3urnaaH...).
Meanwhile the English women make shorter sentences, they just speak to the point.

In dialogic rhetoric praying for the sake of a listener is mostly used by Uzbek
women (such as Xyo0o xalprapuHau3Hu 6epcuH, ympuHe y30K bynayp, 6apaka morn).
This linguistic phenomenon is mostly used in older women’s speech. English women
rarely use these kind of phrases (such as God bless you).

English women try to make an impact on men by being angry and irritable.
They can use Black English and foul language (Hell with it. The hell with them).
Meanwhile Uzbek women mostly use cursing in their speech (KupoH kernicuH unoé,
ywa Hemucnapea! Typ ypHuHedaH-e. O3, bawapaHa KypCcuH).

Moreover the Uzbek women make their speech more efficient by using phrases
such as “odamnap, KywHunap Huma deudu?” (What do other people, neighbours say
about it?). This linguistic phenomenon is not used by English women, in these cases
they can use the phrase shame on you.

The men of both nations possess speech efficiency by bequesting and
promising (that is my last will.../ 6y meHuHe ceHea KunzaH eacusmum, E0uHz0a
byncuH...; | promise... / eabda 6epamaH...). They avoid of being sly, try to speak
honestly, give real facts in their speech, they remind about financial support to a
listener. This way they have an impact on their listeners (I will pay for it..., | will
support you financially..., | will loan the money, you needn’t worry about taking it, |
will help you / MeH mypubmaH byéruea..., MeH mynaumad..., Wy UWHU KurcaHa MUuHa
cym bepamaH).

In the relations between men and women the English men become too
romantic; they can produce effect on women by singing a song or reading a poem
("Oh my love is like a red red rose, That is newly sprung in June: O my love is like
the melody, That is sweetly played in tune!”). English men use a very wide range of
their lexics while making women believe in their love (such as you are my love,
darling, I love you). Though there are so many endearing words in Uzbek, Uzbek
men are a little bit timid in making their lover believe in the love. They don’t speak
openly about their love.
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When speaking to ladies, English males frequently utilize pleasant language.
In this case, Uzbek males tend to appear a little haughty, and they avoid using
language units with pleasant meanings.

In persuading English men, they frequently remind their listeners to behave like
an English gentleman (It is not the way of a gentletman; you should never offer your
dirty money to a Highland gentleman), whereas Uzbek men persuade and reassure
a listener by reminding them of Uzbek characteristics such as confidence, courage,
and speaking only once (8pkak kuwu 6bumma 2anupadu, tuaummuk cy3uM..., CEH
3pKaKcaH, 3pKakka yxuiab aanup).

Uzbek men carefully regard the thoughts and interests of their neighbors and
remind them of their importance in their speech (Odamnap, swumeaaHnap Huma
detidu?). English guys do not employ this linguistic phenomena.

Religious terms and phrases, offering well wishes, praying for the benefit of a
listener, and advising are used in both languages (God bless you..., be healthy.../
yMpuHeOaH 6apaka morn..., Annoxum y3 naHoxuda acpacuH..., OOUMO UHOK
bynuHeanap, 6up-6bupuHau3Hu Kynnab-KyeeamnaHeanap...) However, this linguistic
anomaly is mostly heard in Uzbek men's speech.

Different lifestyle, religion, culture, and other aspects associated with these two
nations indicate the existence of national gender differences in dialogic rhetoric.

Based on the research findings, we have reached the following conclusions:

The art of speaking originated in the West with the speeches of sophists
(teachers), while it began in the East with the speeches of preachers (those who read
a king’s verdict to the audience). Rhetoric has historical phases and is seen to alter
continually.

There are different and common sides in the speech of men and women in
English and Uzbek. The influence of western and eastern culture on the formation of
these languages is also apparent in dialogic rhetoric.

The most frequently used topics in dialogic rhetoric are praying for the sake of
a listener, bequeathing, advising, swearing, promising, pleasing, reminding about
financial support and names of dishes, endorsing, reminding the laws, rules, and
people’s opinion, making people feel sorry, telling lies, caressing, respecting,
praising, and speaking on religious topics. The frequency of use of the linguistic
methods referring to these themes in the research languages varies.

Living conditions, geographic location, history, religious beliefs, culture,
customs and traditions, national values, national character, national food, educational
and upbringing basic principles, internal rules and laws of the area they live in, and
other factors are regarded as the primary reasons for the existence of national
peculiarities of dialogic rhetoric in both languages. It also relies on how these two
countries perceive the term of culture. This phenomena confirms the existence of a
link between language and culture.
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